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Ciao 
Bella!

 Two men told me within a few days recently 
that I should rename my magazine.  “To what?” I 
asked, surprised.  “Bella and Billy,” they replied.  We 
all laughed, of course, but it did indicate to me that 
more and more men are reading Bella.  
 When I began publishing the magazine two 
years ago, it had a reputation as a women’s magazine.  
Over time, it has become more of a general interest 
magazine appealing to both sexes and all ages.  
Moreover, response to BELLA’s recent SRS history 
series has been immensely gratifying (I now get fan 
mail!).  Apparently there are many people in Aiken 
just like me who have lived years in this commu-
nity not understanding the Site.  Instead, they have 
accepted it at face value as a (hopefully) benign, but 
secretive conglomeration of engineers and corporate 

types applying their knowledge and expertise in 
the interests of national security and environmental 
safety.  
 Actually, that’s not a bad definition.  But 
BELLA wanted to know more of its history and how 
Aiken grew in the shadow of the Site, working with it, 
and sometimes independently of it.  It is a fascinating 
study, and these four parts do not do it justice.  How-
ever, space, time and money are limited, and what has 
been printed has struck a chord with many readers.  
Thank you for telling me how much you are enjoying 
this series.  I am too.
 November offers many opportunities for 
Aikenites to enjoy fun, inspirational, and glamorous 
events, benefiting health, hunger, and social concerns.  
Read all about them inside these pages, and then go 

support them!  Share your bounty in this month of 
Thanksgiving with those less fortunate.  

BELLA Holiday Tea
 As you prepare for the holidays, put the Bella 
Holiday Tea on your calendar.  Wednesday, Decem-
ber 5, 3 to 5 p.m. at the Museum!   See the ads on 
page 17 and 29 for reservation information.  Wear 
your hat!  Oh, and men are welcome too.  BELLA is 
not gender exclusive!

Kathy Huff
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 The Festival of Trees promises “dazzling 
lights, beautiful trees and a host of unique items” 
to set the tone for the holiday season this year.  
Scheduled for Thanksgiving week from November 
21 through November 25 at the Fermata Club, it will 
feature an exhibit of holiday decorations for sale, as 
well as “Festival Unplugged” on Wednesday night 
and Breakfast with Santa for children from 2 to 10 
Saturday morning.
 Proceeds from the event will benefit the 
Aiken Area Council on Aging food programs, 
specifically Home Delivered Meals and also the 
Congregate Dining Programs.  “South Carolina is 
#2 on the list of states with senior hunger.  More 
than 500 elderly people are on the local waiting list 
to receive food from the organization, but funds are 
lacking to provide the needed food and transportation 
services,” said Chair Sandra Terry.  Sandra is involved 
for the second year and is hopeful the Festival of 
Trees proceeds will move some people off the waiting 
list and into an active meal program.
 The Fermata Club, located at 841 Whiskey 
Road, was chosen to be the venue for The Festival of 

Trees this year, having outgrown Rose Hill Estate, 
where it was held in 2011, the first year of the event.  
On display will be holiday trees, wreaths, mantel 
decorations, gingerbread creations, centerpieces,  and 
specialty items sponsored and decorated by local 
individuals, families and organizations, businesses 
and church groups.  All items are available for silent 
auction purchase or in a raffle.  

General hours of the Festival are:

Wednesday, Friday and Saturday:  12 noon to 6 p.m.
Thanksgiving Day:  2 to 6 p.m.
Sunday: 12 noon to 3 p.m.
Tickets at the door are $5/person;  
ages 12 and under, $3.

 Visitors to The Festival of Trees may add to 
the holiday experience by attending special events 
associated with the Festival.

Wednesday, November 21, 9-11 a.m.  
Senior Stroll. First glimpse at the trees, $4/person

Festival Unplugged. A night among the trees, with 
live music, heavy hors d’oeuvres and wine, beer or 
soft drinks.  $50/person.  This event includes the 
new Wreath War competition among local media 
participants vying for the Best Decorated Wreath 
trophy. Tickets are limited and must be purchased by 
Monday, November 19.  

Saturday, November 24, 10-10:30 a.m.
Breakfast with Santa.  Children from ages 2 to 10 will 
visit with Santa and talk with Bruce the Spruce, the 
magical talking tree, and have their pictures taken 
with Santa.  Tickets are $9 for children 12 and under; 
$12 for attendees 13 and older. Tickets are limited 
and must be purchased by Wednesday, November 21.

Tickets are available at Barbara Sue Brodie 
Needleworks, Plum Pudding, Tea Garden Gifts, 
and Floyd & Green.

The Festival of Trees:  
A Splendor of Magical Treats! by Kathy Huff
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 Dancing with the Stars was launched as a charity fundraiser in 2010, and 
chair Betty Ryberg has found it surprisingly easy to fi nd dancers.  “People in Aiken 
wanted to jump up on the stage,” she said.  In 2012, they still do.  Th is year’s 
dancers will perform Th ursday, November 15, at the USC-A Convocation Center.  
Th e doors open at 6:30 p.m., and the performances begin at 7 p.m.
 “You would be surprised who wants to dance, or learn how!” Betty said.
 Among the dancers are attorneys, doctors, artists, businessmen, and public 
offi  cials.  Not only do they enjoy learning how to “mesh” as dance partners; the 
dancers love raising money for the community.  

From $40,000 to $104,000

Th e fi rst year Dancing with the Aiken Stars raised $40,000 for Aiken 
charities, and last year raised $104,000.  Th e money comes from ticket sales, 
as well as from votes which people cast for their favorite dancers. Th e proceeds 
benefi t two crucial agencies in Aiken County:  the Child Advocacy Center and the 
Community Medical Clinic of Aiken County. 
 Betty has great praise for Corey Burns, a dancer-choreographer and 
educator who is donating his time to the Aiken Dancers for the third year.  “Corey 
makes his dancers look good and feel great,” said Betty.  

Tickets Available at $22

In years past the popular show sold out quickly because of limited seating, 
but this year’s show can entertain many more people because of its location.  Th e 
Convocation Center at USC-Aiken off ers arena seating with concessions and good 
visibility at the reasonable price of $22.   Audience members are urged to attend 
and vote for their favorite dancers.   Betty urged people to come and bring a crowd 
to encourage their favorites. 

Dancing with the    
            Aiken Stars III

by Sally Bradley

The 2012 Aiken Dancing Stars 

This year’s talented participants are:
 
  Beth Barranco and Buzz Rich 
  Lydia Sudick-Bibeau  and Cody Anderson
  Aileen Hord Daly and John Tiffany
  Lyddie Hansen and Leo Muniz 
  Lisa Tharp-Bernard and Brad King 
  Anne Thomasson and Wes Hightower 
  Aja Vaughn and Ahmed Samaha
  Connie Young and David Stinson 
  Rick McLeod, Cam Scott, Julie Adams, and Susie Player 
  Heather Pack, Jennifer Brodie, Hillary Redd,
 Mallory Holley, Breigh Hall, Morgan Purvis, 
 Rakesh Jasani, Jim Anderson, Carl Henson, and 
 Chad Matthews. 

    For more information and to vote online for your favorite dancer, 
consult aikendancers.info.   Th e competition is all in fun, the votes 
are tax deductible, and two signifi cant Aiken charities are the grateful 
benefi ciaries.

 Dancing with the Stars was launched as a charity fundraiser in 2010, and 

Dancing as a group in the 2012 
Dancing with the Stars event on 
November 15 are (standing in the back 
row, left to right) Heather Pack, 
Chad Matthews, Morgan Purvis, 
Rakesh Jasani and Mallory Holley; 
(lying across) Jennifer Brodie; 
and (kneeling) Hillary Redd and 
Breigh Hall.
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Community Medical Clinic Offers Free Services
by Sally Bradley

Shoes
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122 Laurens St. NW 
Aiken, SC 29801
803-648-0055

 For Aiken County residents with no health 
insurance, help has been available since 1998.
  Originally called the Acts of Caring Clinic, 
the Community Medical Clinic of Aiken County, or 
CMCAC, has provided a valuable service to qualifi ed 
Aiken County residents who are not covered by 
medical or prescription drug insurance.   Volunteer 
doctors, pharmacists, nurses, and nurse practitioners 
serve patients with ongoing illnesses such as diabetes, 
hypertension, asthma, COPD, cholesterol problems, 
and seizures.  It is not a walk-in clinic but has regular, 
scheduled appointments for its patients.

Temporary Help Available
 Th e high unemployment rate has left people 
who used to be insured now searching for temporary 
medical help, and the clinic’s services are available 
to them as well, according to Mallory Holley, the 
Executive Director. 
 “Our current volunteers are vital to our 
organization.  Th ey go above and beyond because 
they truly care about the community they live in and 
provide excellent care for our patients.”  Th e clinic’s 
64 volunteers donate thousands of hours a year to the 
community clinic.
     But the clinic has a waiting list and needs 
more volunteer and paid medical professional help.  
Mallory said the clinic would like to hire a nurse 
practitioner to work for two or three days a week.

Local Support
     Th e clinic receives funding from various state-
wide and local organizations—among them United 
Way, the Rotary Club, Blue Cross Blue Shield, the 
Women of Woodside—and also from individuals and 
churches. Aiken Regional does all the clinic’s lab work 
without charge. 
 Th e clinic profi ts as well from community 
fundraisers and donations.    Th e clinic values the 
support, according to Mallory,  “because it shows that 
the community is behind us.  We have learned that 
a clinic with a supportive community is much more 
stable than one that relies on grants to keep the doors 
open.”

Patient Screening    
     For those who need the services of the Community 
Medical Clinic, patient screening is provided on 
Tuesdays and Th ursdays from 11:30 a.m. to 2 p.m. 
on a fi rst come, fi rst served basis; no appointment is 
needed.  Th e clinic is located at 244 Greenville Street 
NW. 
 CMCAC has had strong backing from 
Dancing with the Aiken Stars since the fundraiser’s 
inception.  Th is year CMCAC is showing its 
gratitude for the event in a more visible way.  Mallory 
has signed on as a dancer, as have David Stinson, 
Chairman of the Board of Directors of the Clinic; 
and Chad Matthews, Board Treasurer.  Th ese three 
dancers are hoping to raise lots of money for a cause 
which has benefi ted the Aiken community for more 
than 14 years.

Th e Community Medical Clinic of Aiken County is 
located at 244 Greenville Street NW and can be reached 
at 803-226-0630 or cmcaiken@gmail.com.  
Th e website address is cmcaiken.org.

Lady Primrose
803.649.4565

405 Hayne Ave SW in Historic Downtown Aiken

Guest Cottage
Linens & Gifts

Yves Delormé
PARIS
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Expressions
Unique

Gifts and More
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Aiken Holiday Tableware

available 
only at…
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Time’s fun when you’re having flies.
                               — Kermit the Frog

 
 Th ey say time heals all wounds, but history 
shows time can also keep them raw.  When Daylight 
Saving Time was introduced to America, it stirred 
community dissension and pitted rural tradition 
against urban interests. 
 Th is year, Sunday, November 4, is the day 
to “fall back,” changing us from Daylight Saving 
Time to Standard Time.  Benjamin Franklin is often 
credited with DST’s origination in 1784 in a satirical 
essay he wrote after being awakened by the harsh, 
6a.m. sun while staying in France. He suggested 
Parisians could save $200 million by burning 
sunshine instead of candles if they would rise at 
dawn. 

Chaos of Clock
 Franklin’s idea 
evolved into a formal 
plan in the United 
States in 1918 
to “preserve 
daylight and 
provide 
standard 
time.”  
Farmers 
found 
the new 
provision 
disruptive 
to their 
way of life; 
farm hands 
worked less 
because they 
still left at the 
same time of day 
for supper, and the 
earlier shipping schedule 
for milk was impossible to 
meet since cows are not aff ected 
by legislation. Farmers won their battle 
for repeal in 1919, but there was a rising tide of 
support for DST from retail businesses.
 Even after the repeal, Chicago, New York, 
and other big cities continued the practice of DST.  
Th e U.S. went back on Daylight Saving Time or 
“War Time” during World War II but three weeks 
after the war’s end, the DST Act was repealed a 
second time. America morphed into a patchwork 
pattern of DST observances that was so disruptive 
that Time Magazine (how ironic) hailed it as “A chaos 
of clock” in 1963. 
 States and communities could decide 
independently whether or not to observe DST, 

causing confusion among transportation businesses 
and the broadcasting industry. Th e Interstate 
Commerce Commission, America’s timekeeper, 
fl oundered, unable to fi nd resolution. In Iowa 23 
diff erent communities had diff erent start and end 
dates for Daylight Saving Time. One bus route from 
Ohio to West Virginia had passengers changing their 
watches seven times in just 35 miles. Millions of 
dollars were spent on railroad timetables.
 Th e twin cities of St. Paul and Minneapolis 
are considered one large metropolis with just the 
Mississippi River separating them, but they were 
miles apart when it came to DST.

Minneapolis conformed to Minnesota’s 
state law to start DST at a later 

date, while St. Paul followed 
the national date. Th e 

cities locked horns 
and argued with 

no resolution, 
spawning 

confusion and 
chaos in that 
urban area.
 In 1966, 
100 million 
Americans 
observed 
DST based 
on local 
customs 

and law. 
Congress 

intervened 
with the 

Uniform Time 
Act signed by 

President Lyndon 
Johnson. It established 

Daylight Saving Time to 
begin on the last Sunday of April 

and end the last Saturday of October. 
State exemptions were permitted by state law passage. 
 After changes and tweaking over the years, 
in the U.S. Daylight Saving Time now begins the 
second Sunday in March and lasts until the fi rst 
Sunday in November. Each time zone switches at a 
diff erent time.

A Few Glitches
 Some confusion remains how to enforce state 
laws that restrict serving alcohol after 2 a.m. Th e 
simplest answer by some establishments is to post 
a notice that alcohol will be served two hours after 
midnight.
 Trains are not allowed to leave the station 
before their scheduled time so when DST ends, 
Amtrak trains stop at 2 a.m. and wait an hour before 
chugging away on the tracks again.  In the spring 
they simply make the best of it by trying to make up 
the time (“I think I can ... “).
 Daylight Saving Time has caused a few fl ukes 
in offi  cial records like the birth of the Cirioli twins 
in North Carolina. In November of 2007, Peter was 
born at 1:32 a.m., 34 minutes ahead of his sister, 
Allison. But since DST reverted to Standard Time at 
2 a.m., Allison’s arrival was recorded at 1:06 a.m.

Th e Donut
 Arizona does not change clocks, yet its 
Navajos residents do. Th e Hopi Reservation in the 
center of the Navajo territory does not. Th e result is a 
donut shape in the center of Arizona with alternating 
time observances. Hawaii, Soma, Guam, Puerto Rico, 
Mariana Islands, and the Virgin Islands also ignore 
DST.
 Even the Amish are split on whether to 
follow DST or not. Some change their clocks to what 
they call “fast time” while those who do not change 
remain on “slow time.” One Amish farmer said there 
is good and bad with the change, but it makes life 
a little easier in some ways because “there’s a lot less 
fi guring” if everyone uses it.
 So Aiken and surrounding communities can 
enjoy the luxury of an extra hour of sleep—or out 
on the town—come November. As you adjust your 
clocks to Standard Time remember this old saying: 
Time fl ies like an arrow, but fruit fl ies like a banana.

by Phyllis Maclay

Time’s fun when you’re having flies.

by Phyllis Maclay
Burning Sunshine

Turn Back
Your Clocks
at Bedtime
November 3
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  What’s the hungriest you’ve ever been? The 
night you were driving across South Georgia to get 
home for Thanksgiving and you hadn’t eaten since 
lunch but you only had 45 cents in your pocket and 
ATM’s hadn’t been invented yet and even if they had, 
you didn’t have any money in the bank anyway? Or 
the night your mother said you could not have any 
more to eat, even breakfast, until you had eaten your 
broccoli and you were too stubborn to go ahead and 
eat it, so you didn’t eat again until you got to the 
school cafeteria the next day? 
 Maybe you really have been hungry – as in 
not-even-knowing-where-your-next-meal-is-coming-
from hungry. But the fact is that most of us, most of 
the people reading this article, in this magazine today, 
have never known that kind of hunger.
 We picture faces of starving children in the 
movie “The Grapes of Wrath,” or the real life faces 
of children in Third World countries to whom the 
phrase “starving to death” is more than hyperbole. 
Our worst cases may seem trivial by contrast. 
 But the fact remains that there are people, 
many of them very young or very old, who don’t have 
enough to eat. 
 The organization Feeding America, in a 2010 
report, states that the percentage of “food insecure” 
individuals in South Carolina, some of whom do not 
qualify for federal nutrition programs, is 18.8%, and 
15.1% in Aiken County. That’s 23,620 of our neigh-
bors who might not know where their next meal is 
coming from. 
 The good news is that through the energy 
and generosity of a number of organizations in Aiken, 
food is available for those in need at least once a day, 
every day of the week. Congregate meal sites, places 
where people who are hungry can come and eat a 
meal together, can be found throughout Aiken. In 
addition, seniors who can’t get out may receive meals 
delivered to their homes, and food pantries offer food 
to be prepared in the home.
 The Salvation Army offers lunch Monday 
through Friday from 12 to 1 p.m. at the center at 604 
Park Avenue and weekend meals to shelter residents. 
Founded in London in 1865 by William Booth, The 
Salvation Army has since spread to many parts of the 
world, with six different sites in Aiken County alone. 
The mission of the Salvation Army is “the advance-
ment of the Christian religion … of education, the 
relief of poverty, and other charitable objectives 
beneficial to society or the community of mankind as 
a whole.”
 In addition to meals, the Salvation Army 
offers worship services at 322 Gayle Avenue, a family 
shelter at 604 Park Avenue, and three family stores; 
two in Aiken are located at 3730 Richland Avenue 
West and 103 Silver Bluff Road.  In Clearwater the 
address is 4435 Jefferson Davis Highway. 

 The Nancy Thurmond Boys and Girls Club, 
located at 640 Laurens Street, is also a part of the 
Salvation Army’s program. It offers a safe place for 
children, who might otherwise be unsupervised, to 
learn and grow.
 The Salvation Army is always in need of con-
tributions and volunteers to prepare and serve meals. 
Also needed are meat and seasonings, fresh vegetables 
and fruit. If you would like to volunteer, contact the 
office at 803-641-4149. 
 Christ Central Aiken offers breakfast on 
Sundays at 10 a.m. at the main station at 3506 Rich-
land Avenue (next to Walmart), followed by a worship 
service. There is an after school mentoring program 
on Tuesdays and Thursdays for children grades K5 
through 12th grade at River of Life Church, 1411 
York Street, followed by dinner for the children. 
Christ Central also offers dinner on Mondays and 
Wednesdays at 6 p.m. at the main station at 3506 
Richland Avenue, followed by Bible study, and a 
Saturday Morning Kids’ Club from 10-12 noon with 

lunch served at 11 a.m. at River of Life. (Children 
must apply for this program)
 Christ Central Aiken was founded in 1999 as 
an outgrowth of a group in Columbia that had begun 
two years earlier to feed the homeless and hungry of 
that city. Over the years, both groups have grown, 
and today have expanded to include over 40 mission 
stations throughout South Carolina. They serve hot 
meals, distribute food, assist with job placement, offer 
family shelters as well as shelters for women and chil-
dren, and clothing. They offer children’s ministries, 
domestic violence assistance, job training, drug and 
alcohol abuse treatment, continuing education includ-
ing free GED training, and higher education. A free 
medical clinic will open soon in Columbia. 
 Judy Floyd, Director of Christ Central Aiken 
told BELLA, “Our ministry exists to advance the 
biblical demand for Christian unity working through 
care. Our mission is to enrich Aiken by uniting 
volunteers to help families in need through education, 
food and clothing, and job skills training.
 “That really sums up what we do and who 
we are. It’s incredible the power of volunteerism. Our 
budget is around $200,000 and over 70% of that 
comes from individuals. It comes from people putting 
their money where their heart is.”
 Christ Central is currently in the process 
of rehabbing a building in Graniteville that will be 
an education and job training center for all ages. It 

should be ready in about six months.
 Christ Central Ministries are staffed entirely 
by volunteers. If you are interested in volunteering 
or contributing to this valuable ministry, go to the 
website: www.christcentralaiken.com.
 Grace Kitchen at St. John’s United Meth-
odist Church, 104 Newberry Street, serves breakfast 
on Saturday mornings from 8 to 9 a.m.
 Several years ago, two young people who had 
worked with St. John’s Salkehatchie project in the 
summer approached Bobby Coker about serving the 
community in other ways throughout the year. That 
day Grace Kitchen was born. Staffed by volunteers 
from St. John’s and funded primarily through the 
church, Grace Kitchen serves about 100 people every 
week. “They are being fed in more ways than one,” 
says Bobby’s wife and willing helper Phyllis. “There 
is a Bible study as well as music. We are seeing more 
families lately and that’s a good thing.”  If you would 
like to volunteer or make a contribution, called Bobby 
Coker at 803-649-0511. 
 The St. Thaddeus Episcopal Church Soup 
Kitchen, 125 Pendleton Street, serves lunch on Satur-
days from 11:30 a.m. to 12:30 p.m.
 The Soup Kitchen was begun more than 20 
years ago by parishioners who saw a need for a hot 
meal to be served on the weekend when some other 
organizations were not open. Today, the Soup Kitch-
en serves from 125 to 175 meals weekly – about 60-75 
people. Funded primarily by the church, it is a mem-
ber of Golden Harvest Food Bank. Church members 
and other volunteers from around Aiken prepare and 
serve the meals. 
 Volunteers are always welcome and meal 
planners request different types of food to be donated 
each month. If you would like to contribute food 
or make a monetary donation or if you would like 
to volunteer time, contact the St. Thaddeus office at 
648-5497, or the Soup Kitchen director, Jim Wheeler, 
at 640-5640.
 The Aiken Area Council on Aging offers 
meals Monday through Friday to seniors in congre-
gate settings and delivers meals to the homebound 
over 60 years old who qualify. 
 About 20 years ago, Aiken attorney Buzz 
Rich was at a party talking to a friend. “He was a 
pretty persuasive guy,” Buzz recalls, “and he told me 
I should do two things. One, I should run the New 
York Marathon, and two, I should look into deliver-
ing Home Delivered Meals. Well, I ran the mara-
thon and twenty years later, I’m still delivering those 
meals.”
 “It’s been a very rewarding experience. I do 
it one day a week. These people, some of whom I’ve 
seen for years, are like family. Some days I may be 
the only person they see all day. I’ve been able to help 
them sometimes when their families or doctors need 
to be contacted or just when they need to talk. I know 
they always need volunteers to help deliver. I would 
recommend it to anyone who wants to give back to 
the community,” Buzz said.
 More than 300 hot, nourishing meals are 
delivered around noontime, Monday through Friday, 
to homebound clients in the Aiken area.  Volunteers 
make most of the deliveries from the five congregate 

by Susan Elder

“For I was hungry and you gave me food…”
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meal sites around the county.  Recipients must be over 
60, homebound, and unable to cook for themselves.
 Congregate sites offer nutritious lunches 
daily at five locations around Aiken County:  Aiken 
(Agency), Gloverville, Jackson, Wagener, and Wynd-
ham House.  Activities include socialization, wellness 
and, educational information. Recipients must be over 
60, but transportation is provided when necessary.
 Frozen food is also available to rural residents 
who live out of the delivery area.
 Unfortunately, the Council on Aging is 
limited to serving 26 people at each congregate site, 
so those new people who qualify must go on a waiting 
list until a spot opens up.
 Volunteers are always needed to pack and to 
deliver meals, primarily in the Aiken, Graniteville, 
and North Augusta area. 
 If you are interested in volunteering, contact 
Bob Hollingsworth at 803-648-5447, ext. 236. If 
you are interested in receiving meals, contact Sharon 
Cowden at 803-648-5447, ext. 225. Your needs will 
be evaluated and you can be put on the waiting list.
 Though the Council on Aging receives some 
funding from the State and Federal Government, plus 
some funds from the City of Aiken, and some from 
United Way, there is always a need for more to pur-
chase food for this valuable program. You can contrib-
ute directly, or you can contribute in the upcoming 
fundraiser, “The Festival of Trees” (see separate story). 

Golden Harvest Food Bank
 One of the resources for many of the local 
food service organizations is the Golden Harvest Food 
Bank. 
 “In a lot of ways, we’re like a Costco or a 
Sam’s Club for non-profits who feed people. We’re 
able to get them a lot of food for not very much mon-
ey. They in turn can put their resources into helping 

folks,” stated Mike Gibbons, Golden Harvest Food 
Bank Chief Development Officer for South Carolina.
 How does it work? Utilizing an automated 
system and many volunteers, Golden Harvest re-

ceives food, perishable and nonperishable, donated 
by farmers, manufacturers, retailers, government 
agencies, organizations and individuals. The food is 
then sorted, inventoried and stored in one of three 
distribution centers in Augusta, Aiken, and in upstate 
South Carolina. Local nonprofit food pantries and 
direct service providers from the 30-county service 
area order needed items through the online system 
and hand-pick items while shopping in the Agency 
distribution area at each distribution center.
 For every dollar donated, Golden Harvest can 
provide five dollars’ worth of food. If you would like 
to donate food or time to this local resource, go to the 
website, goldenharvest.org, to see what you can do.

Food Pantries
 If you or someone you know has a way to 
prepare meals and needs food over a period of several 
days and has a place to store it, there are at least 25 
food pantries to help in the Aiken area alone.  All of 
these receive food from the Golden Harvest Food 
Bank. Some are listed below. Go to Golden Harvest’s 
website to find more about local food pantries, 
goldenharvest.org

ACTS: 340 Park Ave. SW 11:30-3 p.m. Monday-
Friday, 803-642-5919.

St. Vincent DePaul (St. Mary’s Catholic Church): 
138 Fairfield St. SE, 9-1 p.m. Monday-
Friday,  803-642-3211.

Salvation Army: 322 Gayle Avenue NW 
Aiken 9-4 p.m. Monday through 
Thursday and 9 to 12 noon Friday, 
803-648-0461.

Second Baptist Church of Aiken: 
425 Hampton Avenue, 10 a.m. – 2 p.m. 
Tuesday, Thursday, Saturday, 
803-644-3994.

Christ Central also has a food pantry 
located at 3605 Richland Avenue 
10 a.m.-1 p.m. Tuesday and Thursday, 
803-644-0705.

   

Location  Address Phone 

Main Office 
AACOA Harold House Hall,   

159 Morgan St., Aiken SC  29801 
(803) 648-5447 

Windham House 
100 Council Circle  

Aiken SC  29801 
(803) 641-2334 

Gloverville Site 

Our Lady of the Valley Catholic 

Church 

2453 Hwy 421, Gloverville, SC  29821 

(803) 593-2697 

Jackson Site 
Roland Smith Senior Center 

109 Charles Street, Jackson, SC  29831 
(803) 471-3151 

North Augusta Site 

Holy Trinity Lutheran Church 

1002 Carolina Ave., N. Augusta, 

SC  29841 

(803) 279-0765 

Wagener Meal Site 
Courtney Senior Center 

49 Roy Street, Wagener, SC  29164 
(803) 564-5211 

	  

ConGrEGATE MEAL SiTES in AiKEn

 
Day 

 
Location 

 
Who may 

participate? 

 
Need to 

apply before 
you go? 

 
Need 

Volunteers? 

 
Monday-Friday lunch 
12-1 p.m. 

 
Salvation Army: 
604 Park Avenue 

 
All 

 
No 

 
Yes 

 
Monday-Friday 
Lunch 

 
Council on 
Aging 
Various sites 

 
over aged 60 

only 

 
Yes 

 
Yes 

 
Monday dinner 

 
Christ Central: 
3506 Richland 
Avenue 

 
All 

 
No 

 
Yes 

 
Wednesday dinner 

 
Christ Central: 
3506 Richland 
Avenue 

 
All 

 
No 

 
Yes 

 
Saturday breakfast 

St. John’s 
Methodist 
Church: 
104 Newberry 
Street 

 
All 

 
No 

 
Yes 

 
Saturday Lunch 

St. Thaddeus 
Episcopal 
Church: 
125 Pendleton 
Street 

 
All 

 
No 

 
Yes 

Tuesday and Thursday 
after School mentoring 
and dinner/  
Saturday morning Kids’ 
Club 

River of Life 
Church: 
1411 York Street 
sponsored by 
Christ Central 

 
School aged 

children 

 
Yes 

 
Yes 

	  

Aiken Area Council on Aging Sites
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Wm. Ray Massey
Tax aTTorney

Smith, Massey, Brodie, Guynn & Mayes, P.a.

Tax Planning
Medicaid Planning
Elder Law
Estate Planning
Revocable Trust
Probate

 Phone  
803-643-4110

Facsimile 
803-644-9057

rmassey@smbgm.com

www.smbgm.com

Downtown Aiken
 
November 3
Applefest, 8 a.m. – 2 p.m., St. John’s United Methodist 
Church.  Eat a variety of apple desserts from The Bake Shop, 
games for kids, trash and treasure, booths, silent auction, 
breakfast and lunch in the Appleseed Café, fresh apples for 
sale. Call 648-6891 for information.

November 3, 10, 17
Aiken Historic Tours, 10 a.m., reservations recommended. 
Call 803-642-7631 for $15 tickets, sold at Odell Weeks 
Center, 1700 Whiskey Road.  Arrive at Aiken Visitors Center 
(Railroad Depot) 15 minutes early before tour departure. 
For private and group tour arrangements for up to 3 or 4 
people, call head tour guide Judith Burgess at 649-6608 for 
availability and pricing.

November 13
Birds & Butterflies Nature Series: Images of The Amazon and 
Galapagos Islands, 7 p.m., 117 Laurens St. NW, Aiken, SC.  
Be transported to the Amazon River and Galapagos Islands 
through the camera lens of Aiken’s Forrest Roberts.  
$5 per person.

November 15
Midday Music Concert Series, 12 noon, featuring Event 
Horizons, an eclectic ensemble specializing in songs and 
acoustic soundscapes crafted from classical, folk, jazz, 
gospel, bluegrass, and music from the British Isles.

November 25
Blessing of the Hounds, 11 a.m., Thanksgiving Day tradition 
at Memorial Gate in Hitchcock Woods; enter from South 
Boundary entrance.  This event is open to the public at no 
charge. There is a 6/10 of a mile walk to the gate and no dogs 
are allowed. 

One Table, free open community Thanksgiving dinner in 
The Alley and on Newberry Street, 11 a.m. to 2 p.m.  

Aiken Center for the Arts
122 Laurens St. SW    
803-641-9094  
www.aikencenterforthearts.org

November 1-30
Aiken Jr. Women’s Club Exhibition
Barbara Yon Exhibition

November 14 – December 28
“The Five” Exhibition, exhibitions from artists Stafford, 
Moretz-Britt, Sofge, Smith, and Adamick.  

November 14 - December 28
‘Tis the Season invitational art exhibit, Wyatt Gallery. 
 Aiken Center for the Arts member non- juried art show. 

November 1-9
Artisans of the SC Cotton Trail Exhibition
Lila Campbell Exhibition
Joseph Bradley Exhibition

November 8
Holiday Party, 5-8 p.m., open to the public, wine,
hors d’oeuvres, 20% off all Gallery Store purchases.  

November 15
Gallery Opening Reception, 6 p.m.  Meet the artists for the 
November- December gallery exhibitions.

Aiken County Public Library
314 Chesterfield St. SW   
803-642-2020, www.abbe-lib.org

November 2-3
Friends of the Aiken County Library Big Book Sale,
10 a.m. – 5 p.m.

November 8
Lego Club for grades K – grade 5, 4 – 5 p.m.

November 10
Jobseeker Workshop on Internet Job Searching, 
10:30 a.m. – 1 p.m.

Local author, Marsha Maurer will present her new book, 
Whatever is Lovely: Design it for an Elegant Spirit, 3 p.m.

November 17
Brave, movie rated PG, 2 – 3:30 p.m.

November 20
Jobseeker Workshop on Employment and Entrepreneurship, 
6 – 8:30 p.m.

November 27
Silent Library Challenge for Teens, 6 p.m. – 7 p.m. Grades 
6 – 12 can compete in a version of Silent Library to win prizes.

November 29
Audubon in the Low Country, 3 – 4:30 p.m., Ron Roth 
will speak about the South Carolina travels of the 
“Entrepreneurial Artist” John James Audubon, in a special 
program from the SC Humanities Council. 

Aiken County Historical Museum
433 Newberry St. SW   803-642-2015
www.aikencountyhistoricalmuseum.org

November 1 - 18
Annual Pine Quilter’s Quilt Show exhibit

November 25
Bloodies and Bagels, Aiken Land Conservancy fundraiser, 
8:30 a.m. to 10:30 a.m., Aiken County Historical Museum.  
This event will precede the Blessing of the Hounds.  Come 
enjoy a Bloody Mary and some breakfast.  There is no charge 
for this event, but donations will be accepted.

URS Center for the Performing Arts
126 Newberry St. NW
Tickets and info:  803- 648-1438

November 1-2
Spencers Theatre of Illusion, presented by The Aiken 
Performing Arts Group, 8 p.m. 

November 13
Youth Wing Meeting, 9:30 a.m. – 3:30 p.m. Open to all 
middle and high school students.

November 16
Coffeehouse, 7 p.m., Black Box.  Tickets are $10 and 
available only in advance.

November 23, 24, 30
Miracle on 34th Street, 8 p.m. Suitable for all audiences.

University of South Carolina-Aiken
471 University Parkway
803-648-6851, www.sc.edu

November 15
Dancing with the Aiken Stars, USCA Convocation Center; 
doors open at 6:30 p.m., dancing begins at 7 p.m.  $22/ticket; 
purchase at georgialina.tix.com.  Vote online at aikendancers.
info.  Benefits the Community Medical Clinic and the Child 
Advocacy Center.
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DuPont Planetarium
Ruth Patrick Science Education Center   
471 University Parkway   
Tickets and information: 803-641-3654
http://rpsec.usca.edu/Planetarium/pubshows.html 

November 3, 10, 17, 24
In My Backyard, 7 p.m., Fred Penner helps answer the 
question, “What can you see from your back yard?” in an 
interactive program with three original songs.  Children will 
enjoy storytelling, songs, and poetry as they learn about the 
seasons, constellations, planets, meteors, and the Moon.

More than Meets the Eye, 8 p.m., introduction to astronomy 
and mysteries of outer space are revealed using telescopes. 
Observe planets, nebular, galaxies, and stars.

Etherredge Center
471 University Parkway
Tickets and information:  
803-641-3305,  www.usca.edu/ec

November 1
USCA Jazz Band, 7 p.m. 

November 2
National Symphony of Cuba, 8 – 10 p.m.  This will be the 
orchestra’s exclusive performance in South Carolina.

November 8
USCA Concert Choir, 7 p.m.

November 12
USCA Wind Ensemble, 7 p.m.

Aiken Regional Medical Centers
302 University Parkway
803-641-5000
www.aikenregional.com

Support Group Meetings:
AA:  Every Sunday and Wednesday evening, 7:15 p.m., 
Aurora Pavilion.

Aiken Cares- Alzheimer’s:  November 13, 11 a.m. to noon, 
Cumberland Village Library, 2nd floor.

Lupus:  3rd Thursday of every month, November 15, 7-9 p.m., 
ARMC, Dining Room A.

Mended Hearts: November 9, 10:30 a.m. to 1:30 p.m., USCA 
Aiken Business Conference Center.

Bereavement- Grief Share for Adults: 1st Wednesday 
of every month, November 7, 12 noon to 1 p.m., ARMC, 
Cafeteria Dining Room A. To register, call Cathy Cole at 803-
641-5389.

Cancer: 3rd Wednesday of every month, November 21, 3 p.m. 
to 4 p.m., First Baptist Church Parlor.

Dream Catchers- Traumatic Brain Injury and Disability 
Support: 1st Monday of every month, November 5, 6 to 7 
p.m., First Baptist Church Parlor.

Diabetes: 2nd Tuesday of every month, November 13, 3 to 4 
p.m., Odell Weeks.

Look Good… Feel Better: 3rd Monday of every month, 
November 19, 1 p.m. to 2:30 p.m., Cancer Care Institute of 
Carolina at ARMC. To register, call 803-641-6044.

Pink Ribbonettes: 1st Tuesday of every month, November 6, 
10:30 a.m. to 12 noon, Millbrook Baptist Church. To register, 
call Irene Howley at 803-649-9267 or Diane Hadley at 803-
644-3902.

Teens Under Fire: 4th Tuesday of every month, November 
27, 4 p.m. to 6 p.m., Aiken Center, 1105 Gregg Hwy. Call 
Mary Alice Baxter at 803-641-2421 to register, or your school 
guidance counselor for details or referral.

 

Odell Weeks Center
1700 Whiskey Road
803-642-7631 
 
November 13
Thanksgiving Story Time, 4 p.m., Weeks Center, rooms 6 & 7.  
Stories about Thanksgiving and Turkeys.  Come dressed as a 
Pilgrim or an Indian.  There will be door prizes and each child 
will be given a free book to take home.  Free.  Call 803-642-
7631 for more information.

November 30-December 1
42nd Annual Christmas Craft Show; Friday, 9 a.m. to 6 p.m., 
Saturday, 9 a.m. to 5 p.m.

Miscellaneous Venues  
and Events 

November 1- 30
Terry Smith Art Show, Weekdays 5 a.m. - 9 p.m., Saturday 
8 a.m. - 3 p.m., Sunday 1 p.m. - 6 p.m., Hitchcock Health 
Center, 690 Medical Dr., Aiken.

November 2 - 4
Progressive Show Jumping Series, 8 a.m., Highfields Event 
Center. Spectators welcome. www.psjshows.com.

Katydid Combined Driving Event, 9 a.m., Katydid Farms. 
This is a three-phase driving competition including horses 
and ponies, driven as singles, pairs, and four-in-hand at 
training, preliminary, and advanced levels.  Competitors 
will include some of the top carriage drivers in the U.S. 
Spectators are welcome free of charge.  From Aiken, take 
US 78 east towards Wind6
sor. Go North on Aiken State Park Rd.  Go about 1 mile; 
Katydid Farm is on the left.

November 3
Red Cross Roast and Toast fundraiser, featuring an oyster 
roast and Lowcountry boil with live entertainment by Lo 
Down Brown, at the Big Red Barn, 187 Chime Bell Church 
Road, 7-10 p.m. Tickets are $45 each or $325 for a table 
of 8 at the Aiken Area Chapter of the American Red Cross, 
1314 Pine Log Road, or Tea Garden Gifts, or Red Pepper 
Café.  Proceeds benefit the American Red Cross.  For more 
information, call 803-641-4152.

November 4, 11, 18
Aiken Polo Match, 3 p.m., Whitney Field, Mead Avenue 
Historic Horse District. Admission is $5 per person at the 
gate, or $20 for a ticket to the Social Tent.  Call Aiken Polo 
Club to confirm times and location, 803-643-3611.

November 7
A Chef’s Extravaganza, 6:30 p.m., Woodside Plantation 
Country Club, benefiting Helping Hands Cocktails, hors 
d’oeuvres, and a seven-course dinner with wine. Tickets 
are $100 per person.  Call 803-648-3456 or visit www.
helpinghandsaiken.org for more information.
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230 Park Ave. SW • Downtown Aiken 
Hours Mon–Sat 9:30-7pm 

palmetto.boozetique.vino@gmail.com

803.649.6961

Specializing in one-on-one 
Customer Service 

and Event Planning!

“It’s our pleasure to serve you!”

Gamecock coach 
Steve Spurrier’s wine
now available here

230 Park Ave. SW • Downtown Aiken • Hours Mon-Sat 9:30-7pm

803.649.6961

Located in Historic Downtown Aiken!

Palmetto Package 
& Fine Wine Shop
Palmetto Package Palmetto Package 
& Fine Wine Shop& Fine Wine Shop& Fine Wine Shop

aiken.boozetique.vino@gmail.com

Specializing in one-on-one Customer Service and Event Planning!

“It’s our pleasure to serve you!”

WINE SALE! 
June 1 – August 31
10% off 
individual bottles
Extra 10% off 
each case

November 3
Aiken Horsepower Cruise-in, 1 p.m.- 3 p.m., the Home Depot 
parking lot, 1785 Whiskey Rd., Proceeds benefi t the Cumbee 
Center.  No charge for admission but donations accepted 
for the active drive to collect toys, canned goods, and cell 
phones for the Cumbee Center.  Call Vickie at 270-3505 or 
Manny at 270-8219 for information.  www.aikenhorsepower.
com

November 10
“Woofstock” by Friends of the Animal Shelter, 9:30 a.m. 
Dog show classes, live music, infl atables for children, 
vendors.  Mutt Strut, a fundraising walk, begins at 9:30.  
All proceeds benefi t the Aiken County Animal Shelter.  
Highfi elds Event Center.

Kids’ Marathon at 9 a.m., culmination of a two-month running 
program for elementary-aged children, from Kindergarten 
through 5th grade.  $5 per person.  Call 642-7631 for more 
information.

Hunter Pace event-- walk-trot, or walk-trot-canter—at 
Three Runs Plantation, benefi ting the Child Advocacy Center.  
Deadline for $35 entry fee:  November 3. Late entry fee:  $45.  
Send checks, registration and waiver forms to Pat Kirk, 
1749 Dibble Rd., SW, Aiken, SC 29801. Fee includes lunch, 
ribbons and raffl  e prizes. For more information, contact 
Pat Kirk at 803-644-7433 for details.

November 17
Highfi elds Just for Fun Show, 9 a.m.- 5:30 p.m., Highfi elds 
Event Center.  For both the hunter and jumper horse or pony.  
Casual attire is permitted.  Contact psjshows@aol.com for 
more information.

November 21-25
Festival of Trees, benefi ting the Aiken Area Council on Aging.  
See story on page 3 for details or ad in SRS History section.  

Outside Aiken

November 3
2012 Run Through the Fall 5K, 8 a.m. – 10 a.m., 
Busbee-Corbett School, 20 A.L. Corbett Circle, Wagener, 
SC.  This race will celebrate the fi ght against prostate cancer 
and will run through state and county parks as well as three 
municipalities.

November 11
Emancipation and the African American Experience, 
10 a.m. – 12 p.m., Redcliff e Palntation Historical Site.  
Looking back at the eff ects of the Emancipation Proclamation 
on the lives of enslaved laborers at Redcliff e Plantation.  
Redcliff e Palntation is located at 181 Redcliff e Road, 
Beech Island, SC. Tickets are $8 for adults, $5 ages 6 – 16, 
$6.50 for SC Seniors.

November 24
Last Saturday at the Park- Christmas in the Backwoods, 
10 a.m. – 4 p.m., Christmas in the Backwoods and blanket 
trading.  Perry Hill, the Backwoods cabin will have a lot of 
activities.  Come either in Colonial or casual attire.  
This is a free family event. 299 W Spring Grove Avenue, 
North Augusta, SC.

November 27
Annual  North Augusta Tree Lighting Festival, 5 p.m., 
Calhoun Park.  North Augusta. Tree lighting with bands and 
carolers, chili cook- off , popcorn cart, hotdog cart, hot cocoa, 
and marshmallow roasting pit.   

Coming in December

December 1
4th Annual Nutcracker Tea to benefi t the Aiken Civic Ballet, 
2 p.m., Aiken County Historical Museum.  Tickets are $10 for 
adults, $5 for children, available at Unique Expressions and 
3 Monkeys.  Hosted by Sissy Brodie, Helen Kelly, and 
Katherine Slayton.

December 5
BELLA Holiday Tea, Aiken County Historical Museum, 
3-5 p.m., benefi ting the Child Advocacy Center.  Hat display.  
$45 per person; reservations required and can be made by 
sending a check payable to Bella Magazine for $45 each 
to 124 Trafalgar St. SW, Aiken, SC 29801.  Tea pastries, 
sandwiches and sweets by Chef Kirstie MacVean of La Dolce.  
Hats encouraged.  Seating is limited.  

December 13-23, 26, 27  
21st Annual Christmas in Hopelands, holiday decorating 
at Hopelands Gardens featuring more than 100,000 lights.  
6 to 9:30 p.m. Free, but donations appreciated.  
Refreshments.  

Museum 
Gingerbread Contest

Gingerbread in Aiken!  

The Literary Structures Gingerbread Contest will take 
place at the Aiken County Historical Museum and 

the Aiken Center for the Arts from Thursday, 
December 6th through Saturday, December 8th.   

All entries must be crafted after a literary
structure.  Registration forms are available at the 

Museum and the Aiken Center for the Arts. The deadline 
for registration is Monday, November 19, and the fee 

is $10. Award categories are as follows:  Best of Show, 
Best Depiction of a Literary Structure, Most Creative/

Original and Most Traditional.  All entries must be 
delivered to the Museum or the Aiken Center for the 

Arts on Wednesday, December 5th.  No entries will be 
accepted without prior registration.

The contest is sponsored by the Friends of the 
Aiken County Historical Museum and the Aiken Center 
for the Arts in conjunction with the Gingerbread Barns 

at The Willcox.  

For more information, call the Museum at 803-642-2015. 
The registration form for the Gingerbread Contest is 

available on the Friends’ website, 
www.aikencountyhistoricalmuseum.org.



BELLA MAGAZINE   NovEMBEr   2012                  13      
  

Aiken’s Community Thanksgiving Dinner
Free and open to the public

november 22, 2012
11 a.m. to 2 p.m. in The Alley

Inaugurated in 2005 by volunteers, One Table is a come one-come all 
Thanksgiving dinner with all the trimmings, prepared by people in 
the Aiken community and served by volunteers.  Local churches and 
anonymous sponsors provide the food.  According to founder Eddie 
George, “One Table is not a handout, it is a handshake. We believe this 
gathering is what Thanksgiving should be; join us this year and see if 
you agree.” 

Volunteer chefs will prepare 150 turkeys this year, cooking through the 
night and into the early hours of Thanksgiving Day. A crowd of 2800 
or more persons will share in the event.  Participants will enjoy the live 
music provided by local church groups and others.

*To get your church or other organization involved, or to donate food, 
contact Food Coordinator Jessi George at onetablefood@yahoo.com or 
803-292-1986.

*To make a financial contribution, http://www.onetable.org/donate.htm

One Table
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 “All of my work is pretty G-rated,” Marti 
Healy said about her books and other published work.  
“I never rely on graphic violence, sex, or bad language.  
And I think my readers count on me for that.”  While 
she acknowledges that there is certainly a market for 
the fl ip side of that coin, she says she wouldn’t enjoy 
writing it herself and thinks there are plenty of readers 
out there for both.  
 Her “kinder, gentler” approach has earned 
Marti a huge fan base; locally due not only to her four 
published books, but also from her long association 
with the Aiken Standard as a contributing columnist 
— which is eight years now and counting.  
 Marti’s fi fth and just released latest book is 
a volume containing 50 of those columns — culled 
from the 146 she has written for the paper to date.  
Th e title of the book, Yes, Barbara, Th ere is an Aiken, 
is taken from one of her 
personal favorites.  “We set 
out to do a volume of 100 
columns, but the length 
was just unmanageable,” 
she commented.  Th e solu-
tion was easy.  Th e fi rst 50 
became Volume One, with 
Volume Two expected to be 
released next year.  Marti 
has also included some of 
her own original photogra-
phy in the book.

Aiken is Always 
the Star

Many of the 
Marti’s columns feature her 
dogs (Sophie has become 
famous in her own right) 
and their various forays and 
adventures into and around 
Aiken, or encounters with interesting Aikenites — 
both past and present.  Whatever the topic, Aiken, 
with all its hospitality, beauty and charm, is usually 

the star. Th at comes as no surprise to Marti’s legion 
of fans, who enjoy the refl ective prose fl owing from 
her pen (she still writes her initial drafts in longhand 
on yellow legal pads – the original laptop, she calls 
it) illustrating the thought-provoking, the joyous, the 
fascinating, sometimes even the frustrating aspects of 
life — all experienced through some detail discovered 
during her daily activities.  Her perspective typically 
has a message to it, a gentle lesson, if you will, that is 
observed through the experience.  

A Writer for Most of Her Life
 Marti began her career in writing more than 
40 years ago in the advertising and communications 
fi eld.  She began work at Th e Design Group with 
Barry Doss in 1976, and learned the art of “total 
communications.”  Th is business model practiced 
problem-solving as its basis, with solution develop-
ment that integrated visual and verbal elements on an 
equal basis.  “We did everything from printed materi-
als to event production, annual reports to audio/visual 
presentations, and every detail involved with each.  
Th is is where I got my fi rst taste of book development 
and independent publishing as well,” she remembered.   
 In 2004, as Vice President and Senior Writer 
for the fi rm, she came to Aiken to open a branch of-
fi ce. “Barry and I had become the best of friends and 
because of his extensive personal involvement with 
thoroughbred horses, he knew about Aiken, she said.  
One trip here was all it took to convince me that this 
is where I wanted to be.  So agreeing to establish the 
offi  ce here was an immediate ‘yes’ on my part.  Unfor-
tunately, it took him another three years to synchro-
nize the business to the point where he could relocate 
as well.  But we are now both extremely dedicated to 
this place and its people.”
 While Marti continues to accept the occa-
sional commissioned project, she spends most of her 
time, and feels most drawn to, expressing her heart in 
many diff erent literary genres.  

Her First Book
 Th e God-Dog Connection, was Marti’s fi rst 
book, published in 2003.  It is now going into its 
third printing and is (so far) her bestseller.  Faith 
based and animal focused, it is a collection of short 
“vignettes” that explore the spiritual lessons she has 
learned from animals.  Th e subtitle is perhaps the best 
description of the book:  “Th ings I’ve Learned about 
God and Faith from the Dogs and Cats in My Life.”  It 
was recently praised by well-known actress and ani-
mal advocate Betty White, which, to the author, is the 
highest endorsement imaginable.
 “Animals just sort of come into my life,” 
she explained.  “Although I’m a huge fan of animal 
shelters, I tend to acquire my critters even before they 
get into the system.”  Furry friends wander across her 
path in odd places, and she and her resident animals 
absorb new ones into the household, both permanent-
ly and transiently, as easily as slipping into old bed-
room slippers.  Th e newest, a kitten named Tuppence, 
was found abandoned in a parking lot, weighing less 
than a pound.  Silent for months, it uttered its fi rst 
tiny “mew” just the day before our BELLA interview.  
“Perhaps it wanted to be quoted,” Marti suggested.  

A Town Called Selby
 Marti’s second book, Th e Rhythm of Selby 
(2008), is a fi ctionalized work based on her experienc-
es when she fi rst moved to Aiken.  Th e town of Selby 
is, Marti readily admitted, “a thinly veiled Aiken.” 
She also freely admits that “there are more characters 
than necessary to drive the plot ... but if you were my 
friend when I was writing it, and you wanted to be in 
the book, you got to be in the book.  Furthermore, 
you got to choose your own name.  It was tremendous 
fun writing it.”  
 Th e book is billed as “gently mysterious” and 
Aiken residents have a great time trying to identify 
either themselves or people and places they know.  
“Some are real, some are fi ctional, and some are com-

“Yes, Barbara, � ere Is An Aiken”  
Local author, Marti Healy, launches her latest book

Author Marti Healy
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posites,” is all Marti will say on the subject.  To date, 
this book has garnered several national awards for 
independently published books, including its visual 
and physical presentation.

The Magic of The Secret Child
 In 2010 Marti published The Secret Child, 
which immediately won recognition by the Southern 
Independent Booksellers Alliance (SIBA) and has 
since been chosen a finalist by the Eric Hoffer Book 
Awards (one for writing and one for cover design). 
Inspired by actual events and locations, but entirely 
fictionalized, it involves such disparate topics as pre-
Civil War slavery issues, Irish Travelers, and “Celtic 
spirits of the woods.”  The entire story is seen through 

the eyes of a 13-year-old girl.  Marti was heavily in-
fluenced by what she calls the “magic” of the Carolina 
Bays in the area, Hitchcock Woods, and the grave of 
the unknown child in Graniteville.   
 Recently, Marti entered into discussions with 
area school officials about potentially integrating The 
Secret Child into the middle school curriculum.  “It 
has unique crossover potential in the areas of litera-
ture, art, history, earth sciences – and even field trips,” 
she said, emphasizing that the book is based totally on 
local geography and history.  “Although written for 
adults, it could also be ideal classroom material.”

Theater of the Mind
 “I believe strongly in the ‘theater of the mind’ 
and try to write accordingly,” Marti said.  “This is 
writing so lyrically and visually driven that the reader 
can actual create the scene or place or person in his or 
her mind.  It plays out right in front of them.  They 
see it, hear it, smell it, feel it.  And I think this is 
something that is terribly important to pass on to our 
next generation – a generation that is so used to hav-
ing things put right in front of them visually through 
all the electronic media they have available.  They 
need to be able to experience this part of their brains.”
 She also feels strongly about the printed 
word.  “I love the feel of a book, the tactile feel of the 
cover and pages.  Books are beautiful art that can 
be touched and smelled.  I even like the sense of the 
words as they come out of my pen and scratch across 
the paper as I write,” she commented.  She does admit 
with a wry smile, however, that The Secret Child is 
now also available as an e-book.

What’s next?
 With two novels, one commissioned book 
on antiques, and two books of essays to her credit, 
what is next on Marti’s writing agenda, BELLA had 
to ask?  A series of children’s books.  “They may be 
released as separate volumes or gathered together into 
one book.  So far, I’ve written six of them, but the 
presentation and production methodology still has to 
be determined.”  The stories are all in Dr. Seuss-like 
rhyme, with delightful titles, such as “What Color is 
Tuesday?” and “If Sneezels Were Weasels, ” with the 
opening lines:  “If sneezels were weasels and sniffles were 
bears, I wouldn’t be stuck in my room up the stairs. I’ d 
be in the woods playing up in some trees. Instead I’m in 
bed with a cough and a sneeze.”
 All of Aiken knows Marti Healy has a talent 
for finding the commonplace and elevating it into the 
rare. Perhaps “Tuesdays” and “Sneezels” will become 
two such examples.  But until then, her new release of 
selected columns, Yes Barbara, There Is An Aiken, will 
be an excellent reminder.

Yes, Barbara, There is an Aiken retails for $15 at a num-
ber of local area outlets, including Aiken Center for the 
Arts, Aiken County Historical Museum Gift Shop, Aiken 
County Tourism Center, Aiken Office Supply, Booklovers 
Bookstore, 3 Monkeys, and Riley’s Whitby Bull restau-
rant.  Book signings and readings are continuing to be 
scheduled.  For more information about the availability 
of books by Marti Healy, please contact her through 
MartiHealy@MartiHealyBooks.com.

Marti’s previous books

Celebrate The Holidays 
Properly

Traditional English Afternoon Tea
Wednesday, December 5 – 3 to 5 o’clock

The Aiken County Historical Museum
433 Newberry Street SW, Aiken, SC

$45.00* per person

Tea pastries and sweets from Chef Kirstie MacVean of LaDolcé
Featuring Teamaster Lady Kelley MacVean

and a display of hats from all eras by Sissy Brodie

Reservations required by December 3.  Send checks for $45 payable to 
BELLA MAGAZINE

124 Trafalgar Street SW, Aiken, SC 29801

at the

*Proceeds benefit the Child Advocacy Center.
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by Chef Belinda THE FLYING FOODIE

Tips For Stress-Free 
  Thanksgiving Entertaining

Belinda Smith-Sullivan is a 
food writer, personal chef, and 
pilot who enjoys exploring the 
“off the beaten path” culinary 
world.  Her love of cooking and 
entertaining motivated her to 
give up a corporate career to 
pursue a degree in Culinary 
Arts from Johnson & Wales 
University.  Now living in Aiken, 

she currently markets her own spice line called Chef Belinda 
Spices.  Visit her blog at www.fl yingfoodie.blogspot.com.

 

 Most people will agree that Th anksgiving is 
their favorite holiday of the year.  Families and friends 
come together to share a meal and give thanks for 
each other and their good fortune.  And if you have 
the honor of being the host to this event, you 
can very quickly fi nd yourself overwhelmed 
with all the preparation and tasks involved.  
Even the host should get to enjoy Th anksgiv-
ing! Follow these tips to help take the stress out 
of preparing your Th anksgiving feast.

Plan ahead 
 Poor planning is probably the greatest 
stressor when you’re trying to execute a large 
meal. If you want your holiday meal to run 
smoothly and keep you from aging 10 years 
over the course of a week, you must plan the 
event carefully, well in advance.  A little plan-
ning goes a long way.
 
organize 
 Make lists of everything you need to 
keep organized (ingredients, dishes, kitchen 
utensils and accessories, guests, tablescapes, activities). 
Once you know exactly what you’ll need, you can 
round up the items, and organize them in a way that 
makes them accessible.
 
Keep a general head count 
 Crowds tend to be ever-changing. At fi rst, 
Uncle Joe and Aunt Sue plan to come, then they 
decide they can’t; then they decide they can and ask if 
they can bring Joe’s brother. Especially around holi-
days, the reality is that crowds often shift, so keep an 
accurate head count as you move forward. However, 
don’t spend all your time trying to keep a solid count 
or you’ll drive yourself — and your guests — crazy. 
Expect some changes on your guest list, and err on 
the side of too much food rather than too little. 
 
Carefully determine your menu
 It’s easy to get excited about a holiday meal 
and go overboard with your menu. Th ink carefully 
about everything you must do to create each dish. 
Plan to have a few items that are more diffi  cult and 
take more time and a few items that are quick and 
easy.  Never, never, never serve a new dish that you 

have not prepared before!  Remember, people eat with 
their eyes.  Make sure every dish is “presented” and 
not just served.  When presented properly, the food 
should tell a story.
Prepare some items in advance 
 Th e key to cooking for a crowd is prepar-
ing as many items in advance as you can. According 
to chef and cookbook author Nathalie Dupree, who 

spoke in Aiken last month, this even includes the 
gravy, mashed potatoes and the turkey! Th e more 
items you can prepare in advance, the easier the big 
day will be.

Don’t be afraid to borrow 
 Just because you’re the host of the holiday 
dinner doesn’t mean you should have all the pots, 
pans, dishes, and supplies on hand. When you cook 
for a crowd, borrowing items is perfectly acceptable. 
You don’t need to buy everything you may need, and 
you don’t need to suff er in silence, either.  Everyone 
understands this and is willing to help. 
 
Create a workfl ow 
 A workfl ow will help you manage your tasks 
and ensure that everything gets done.  Remember - 
lists, lists, lists.  Have a weekly “countdown” list of 
everything that needs to get accomplished leading up 
to Th anksgiving week; and starting with the Monday 
of Th anksgiving week, have a daily list. Finally, for 
Th anksgiving day, have an hourly list.  Follow them!

Eat well, exercise, and sleep well 
 Everyone has gone into panic mode at some 
point. In those times, reality seems to go out the win-
dow, and you zone in on one particular task. As you’re 
getting ready for Th anksgiving, try to keep the same 
schedule. Eat the same kind of foods you normally 
do, get some exercise, and go to bed and get up at the 
same times as usual. If you keep your body in sync, 

you’ll keep a level head on your shoulders.

Take a breather 
 Build some downtime into your Th anksgiv-
ing day. Your mind and body work better if 
they both can take a break, so don’t feel guilty 
if you put your feet up, watch a parade, or read 
an article for 15 minutes.  You’ll feel refreshed, 
and those overwhelmed feelings will remain 
at bay.  After all, you fi nished cooking the day 
before, right?

 Ask for help 
  Th e trick is knowing when you need 
help. As Th anksgiving Day nears, be realistic. 
If you simply have too much to do, make some 
phone calls and get extra help. Your goal is to 
have a fun, successful Th anksgiving Day.

utensils and accessories, guests, tablescapes, activities). 
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 In the first 39 years of the 

existence of the Savannah River Plant, 

there was one entity in charge of all 

operations:  DuPont.  

 With the 1970s and ‘80s came 

changes in governmental regulations, 

concern on the part of the populace 

over nuclear sites and the use of nuclear 

weapons, and political tension in the 

rest of the world about the development 

of nuclear weapons.  These conditions, 

which will be covered in greater detail 

in the December issue of BELLA, led to 

DuPont’s decision to give notice to the 

Federal Government that as of 1989, 

it would terminate its contract as the 

company in charge of management and 

operations at the Savannah River Plant.  

 At the same time, corporate 

culture in the United States showed a 

marked leaning toward the creation 

of partnerships that would strengthen 

the probability of winning government 

contracts.  When Westinghouse won 

the bid to succeed DuPont as the 

managing entity at the SRP, it did so as 

a partnership with others.  For the first 

time, paychecks at the Savannah River 

Project were issued by more than one 

company.  

 The corporate shift also brought 

a shift in mission. The SRP was no longer 

a plant, or manufacturing site, to supply 

the American defense with critical 

materiel for war purposes.  Instead, 

the name SRS, or Savannah River Site, 

came into use with Westinghouse, 

indicating the change in purpose to other 

applications, chiefly cleanup of nuclear 

waste generated at the site over the years, 

and exploration of peaceful uses for the 

massive facilities on-site.  

 Between 1989 and 2008, 

Westinghouse Savannah River Company 

(WSRC) was the management and 

operating (M&O) contractor at SRS.  As 

a result of corporate mergers, it became 

part of Washington Group International, 

but was still known as WSRC at SRS. 

 In 2008, the U.S. Department 

of Energy split the M&O and liquid 

waste responsibilities into two contracts.  

Savannah River Nuclear Solutions, 

LLC (SRNS) won the M&O contract.  

Savannah River Remediation (SRR) won 

the liquid waste contract. (Both SRR and 

SRNS are partnerships formed with other 

companies.) 

 The following brief SRS 

Management History is BELLA’s effort 

to illustrate the change of command 

between 1950 and 2008. Other corporate 

entities now at the Site also share in the 

mission of the SRS, either in partnership 

with, or under contract to lead partners.  

These will be identified in BELLA’s 

December SRS History supplement in a 

desire to clarify “Who’s on First*.” 

The Savannah River Site Management History

or, “Who’s on First?”

1950-pReSenT day
Atomic Energy Commission (AEC)

which became 
The Department of Energy (DOE)

1950-1989
DuPont 

1989-2008
Westinghouse Savannah River Company (WSRC) 

which became…
Washington Savannah River Company (also WSRC)

when Washington Group International bought the nuclear part of Westinghouse

2008-2012
Savannah River Nuclear Solutions (SRNS)—Management and Operations 

Savannah River Remediation (SRR)—Liquid Waste Disposal

BeLLa will publish a more detailed list in the december SRS section.

The Savannah River project Management History

1950-2012

*with a salute to Abbott and Costello
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 In early August 1988, while 

sitting in my office south of Pittsburgh, 

I opened my email to review the status 

of a major bid I was managing for 

Westinghouse Electric Corporation:  to 

win the management and operations 

contract of what was then called the 

Savannah River Plant (SRP) near Aiken, 

SC.  It was the largest single contract my 

company had ever pursued.

 The email I read included a 

newspaper account of how operators 

inside a control room at SRP  slowly 

lifted control rods that were supposed to 

activate that site’s 34-year-old P Reactor.

 Apparently, the reactor didn’t 

react.

 The crew continued to lift more 

rods, hoping to see activity eventually 

begin deep in the reactor’s core.

 Still, nothing happened.

 The operators forged ahead, 

lifting more rods ... and igniting 

controversy.  It was a controversy that 

helped thrust the SRP and its old nuclear 

material production reactors into a swirl 

of national and international debate about 

nuclear power and the future of a Cold 

War that had existed for four decades.

 It also thrust me and 

Westinghouse into the day-to-day 

operations of the plant.

The Core of a Global Reaction

 A year before the P Reactor 

incident, DuPont — the only 

management contractor in the SRP’s 

history and a firm with one of the most 

stellar industrial safety reputations in the 

nation – had notified the United States 

Department of Energy that it would 

not continue to operate the plant.  The 

world had become a very different place 

since the company first undertook the 

responsibility in 1950.

 The United States’ old Cold War 

rival — the former Soviet Union — was 

falling apart.

 Arms reduction treaties ignited 

debates about how many nuclear weapons 

were “enough” to ensure global security.

 The Cold War secrecy that 

shrouded the SRP and the rest of the 

nation’s nuclear weapons complex was 

being questioned as well.

 That secrecy also isolated the 

plant’s nuclear operations — including 

P Reactor — from the reforms 

undertaken by the commercial nuclear 

power industry since the reactor incident 

at Three Mile Island 10 years earlier. 

Because of that, the SRP’s three remaining 

operational reactors were ordered shut 

down until they were in compliance with 

the country’s new operating expectations.

 The DOE responded to 

DuPont’s announcement by opening 

the plant’s operations to other potential 

contractors. Two consortia — our team at 

Westinghouse 

and another 

led by Martin-

Marietta — 

entered the 

fray.

 

In 1988, 

after a close 

campaign, I 

truly believe 

the P Reactor 

incident 

helped tip 

the scales to 

my team and 

Westinghouse 

— the 

company that 

had helped 

most of the 

commercial 

nuclear industry adapt to the same 

reforms to which the SRP now needed to 

conform.

 The SRP, Aiken and other 

communities in the area would never be 

the same.

 And many of those same reactor 

operators who were involved in the P 

Reactor controversy soon reinvented 

themselves and were recognized as the 

best in the world.  They would eventually 

fan across the country to help the rest of 

the DOE nuclear complex — even some 

of the commercial reactors they originally 

emulated — improve their nuclear safety 

standards to the best in the world.

From Horses to Hydrogen

          Living in relative anonymity 

alongside the secrecy that shrouded what 

locals called “the bomb plant,” the Aiken 

area was also known as a wintering spot 

for Northeastern gentry and the “horse 

people” who trained their thoroughbreds 

here.

 But almost immediately after 

Westinghouse took over, literally 

thousands of nuclear experts descended 

on the region.  Many of the plant’s 

administration and engineering/

construction functions that once 

operated out 

of DuPont’s 

headquarters 

in 

Wilmington, 

Delaware, 

moved to 

the SRP and 

surrounding 

communities.

          A short 

time later, the 

former Soviet 

Union would 

completely 

break apart, 

raising 

even more 

questions 

and demands 

... and the 

politics that 

came along with them.

 How many nuclear weapons did 

the country need given the dissolution 

of the Soviet empire and pending arms 

reduction treaties? Tritium, a rapidly 

decaying isotope of hydrogen (the “H” 

in H-bomb) had long been the primary 

production responsibility of the SRP. In 

light of that decay, how much tritium was 

still needed?

 The climate of strict secrecy gave 

way to growing public involvement — 

especially given new efforts to clean up 

waste and decommission facilities that 

were no longer needed after 40 years of 

Cold War.

 We combined the 8,000 person 

SRP operations staff with the site’s 

laboratory and construction operations.  

The 16,000-person DuPont staff that was 

based in Aiken and Delaware soon grew 

to almost 25,000 — this time all of them 

in South Carolina.

 In the spring of 1989, SRP’s 

name was even changed to the Savannah 

River Site (SRS) ... to reflect its new 

expanded role and expectations.

 Westinghouse had to manage 

it. Local communities started coping 

with the uncertainties surrounding SRS’s 

future.

Order out of Chaos  
by Reinvention —  
Novelist John Le Carre

 Westinghouse pursued the SRS 

contract with the goal of conforming it 

to the operating rigor of the rest of the 

nuclear power industry.  But when we 

won the contract in 1988, we found 

ourselves conforming to much more than 

that.

 By the time we took 

responsibility, global events had changed 

everything.  Our original goal was still 

valid.  But we also had to work with DOE 

to develop a comprehensive and flexible 

strategy to take SRS into a 21st century 

future ... whatever that future would 

eventually turn out to be. Nobody really 

knew.

 As the world’s leading nuclear 

company, we felt it was only right to 

pursue the government’s leading nuclear 

operation and bring it into compliance 

with the same standards we were 

applying to the commercial nuclear 

industry.

 The new nuclear paradigm 

demanded more than just operational 

competence from the contractor—it 

required unprecedented transparency 

and a genuine partnership with the 

community.

 We also realized early on that 

people don’t care what you know, ‘til 

they know that you care. Trust—a rare 

and fragile commodity, had to be earned, 

nurtured and sustained.

 We were committed in a major 

way—personally and financially—to 

The Westinghouse Years ... 
Not Your Father’s 
“Bomb Plant”

Ambrose Schwalliee

by Ambrose Schwallie, Guest Writer
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doing our fair share in improving the 

quality of life in the beautiful community 

that we found when we arrived.  A 

partnership of mutual respect with the 

community was the key to our ability to 

meet the challenges we faced.

 While the nuclear operating 

standards were relatively straightforward, 

the task was massive: adapting 

commercial reactor policies and 

procedures to nuclear production and 

waste facilities; developing complex safety 

analyses to account for non-electric-

power nuclear operations; winning over 

and training thousands of workers; and 

getting it all approved for the first time by 

new regulatory boards.

 The nuclear waste management 

task also was relatively straightforward, 

and just as technically challenging.  We 

had to begin stabilizing some 50 million 

gallons of liquid high-level radioactive 

waste left over from decades of defense 

production.

Defense Waste  
Processing Facility

 Almost seven years after winning 

the contract, we did just that by starting 

up the massive Defense Waste Processing 

Facility —the world’s largest treatment 

plant to convert the waste into solid 

glass for long-term storage and disposal. 

Today that plant has exceeded production 

expectations—several large waste storage 

tanks have been closed.

 The weapons material 

production strategy, however, wasn’t so 

clear. In fact, it was completely up in the 

air.

 Can you recycle enough material 

from decommissioned weapons to 

maintain our national defense stockpile? 

Do you modify the old existing reactors 

or build a new one?

 We were required by the 

Department of Defense to plan for each 

option, so we did.  But we also looked at 

other non-traditional options in case any 

of the official ones fell through.

 After demonstrating the restart 

of one of the old reactors using the new 

operational safety standards, the federal 

government eventually decided it wasn’t 

needed.

 The same thing happened to 

the option for a new reactor.   Once it 

was off the table, much of that work 

was redirected to establish part of the 

site as a potential reactor park for power 

generation and research reactors if 

needed.  We tried to salvage as much 

of our efforts as possible for beneficial 

alternative uses.

 As the country went forward 

with a strategy to recycle material from 

decommissioned weapons, we redesigned 

old facilities for many of the new tasks, 

saving the taxpayers hundreds of millions 

of dollars.  We also designed new ones 

where it was appropriate.

SRNL

 Another major effort was to 

make the once-secret — but world 

leading — scientific capabilities at the 

Site’s 800-person applied technology 

laboratory available for public use and 

economic development.  In all, more than 

1,000 patents and industrial cooperation 

agreements were established for public 

benefit.  Foremost among those was the 

Lab’s world leading hydrogen technology 

which could be adapted to electric power 

and hydrogen fuel. We set out to obtain 

national lab status—now that laboratory 

is called the Savannah River National 

Laboratory (SRNL).

 The local community benefited 

as well.

•	 Today Aiken County is hosting 

international automotive and 

advanced technology energy 

companies at its Center for Hydrogen 

Research on land donated by 

Westinghouse adjacent to SRS.

•	 Augusta, GA is the home of a 

global leader in crisis management 

technology and systems, with 

ESi® — a company spun out from 

the Site’s emergency management 

organization.

•	 Even the 1988 P Reactor startup 

incident is paying dividends in the 

region.  In Aiken, Safety Management 

Solutions — another Westinghouse 

spinout company — is the world’s 

leading nuclear and hazardous 

operations consulting company, 

employing over 350 safety experts, 

including many P-Reactor veterans. 
 

 Ambrose Schwallie led the 

Westinghouse pursuit of the Savannah 

River Site Management and Operations 

contract in 1988. He managed the contract 

transition from DuPont to Westinghouse and 

became President and CEO of Westinghouse 

Savannah River Company from mid-

1991 to mid-1999. He left SRS to lead all 

government operations for Washington Group 

International.

 Thanks to Jack Herrmann for 

assistance with this article.



   BELLA / SRS Supplement                                                                              S6                                                                                                                 November 2012

Headlines 

 George Herbert Walker Bush, 

the country’s 41st president, shared 

headlines with Lech Walesa and Salman 

Rushdie. The year was 1989, and pitcher 

Orel Hershiser secured a $7.9 million, 

three-year contract, while across the state 

of South Carolina, Governor Carroll A. 

Campbell managed problems such as 

the hazardous waste from other states 

and also the devastating effects of the 

Lowcountry’s Hurricane Hugo.

 In Aiken, Roland H. Windham, 

city manager since 1963, said in a talk 

to the Senior Men’s Club, “…traffi c on 

Whiskey Road continues to be a problem, 

but whenever widening or cutting 

through Hitchcock Woods is mentioned, 

city council members hear a resounding 

‘no’ from citizens.” 

DuPont Departs

 Windham and other members of 

the Aiken community also dealt with the 

latest infl ux of newcomers. 

 In 1988, DuPont announced that 

the company would not renew its contract 

with DOE to operate the Savannah River 

Plant. In 1989, the Aiken community 

and the surrounding areas experienced 

an infl ux of Westinghouse and Bechtel 

employees and their families. 

  Since 1950, DuPont had 

contributed to the Aiken community in 

myriad ways. An acknowledgement of 

its importance was noted in the Aiken 

Standard in February: “A multimedia 

program will be held to honor the DuPont 

Company’s community contributions 

during its 38 years as contractor at the 

government-owned SRP.”

 In addition to their excellent 

safety record and years of hard work at 

and dedication to the Savannah River 

Plant, DuPonters formed friendships and 

planted secure roots in a community 

where some citizens once harbored 

resentment. 

  The DuPonters helped with 

various community endeavors including 

the growth of the Aiken Community 

Playhouse. A newspaper article explained 

that the playhouse was “nurtured by 

a stream of young, talented families 

brought to Aiken by the Savannah River 

Plant. Aiken’s amateur theater community 

grew during the late ‘50s and early ‘60s.”  

 Another article in 1952 said: 

“Town and Country Club was fi rst 

organized in Aiken by a group of women 

whose husbands are affi liated with the 

DuPont project here. It was fi rst called 

the DuPont Women’s Club, and later 

named Town and Country Club…it was 

to promote and encourage friendliness 

and good will among the women of Aiken 

through social and cultural activities. It 

grew to include ladies from both DuPont 

and local members.” 

More Options

 By1989, a vast array of 

restaurants and fast food offerings had 

sprung up. Eejay’s at Kalmia Plaza, Up 

Your Alley, Olive Oil’s, the West Side 

Bowery, Shoney’s on the Southside, 

hamburger row on Richland Avenue, 

Acropolis, and numerous others offered a 

choice for the hungry consumer.  

 Shopping, too, had improved 

since 1950. The Loft at Laurens, 

the Carousel, Casual Hut, Walmart, 

Home Depot, Goody’s, Lionel Smith, 

Ltd., Leverett’s Shoes on Whiskey 

were just some of the many shopping 

opportunities. With the advent of the new 

Aiken Mall that opened in October 1989, 

Aikenites hoped to “Shop Aiken First.” 

Belk, Sears and JC Penney were anchors, 

and 30 stores had signed contracts for 

space in the mall.  

Golf, Horses and History 

 With a climate as mild as 

Aiken’s, golf was a popular pastime. Local 

courses included the Midland Valley 

Country Club that opened in 1960, 

and the Highland Park Country Club 

located in downtown Aiken. Real estate 

developer Robert Penland, who also 

developed Westcliff, was instrumental 

in making Houndslake Country Club a 

reality in 1974. Woodside opened in 1986 

and announced in January of 1989 that 

construction was starting on its second 

golf course. And 

Aiken’s most 

historic golf 

course, Palmetto 

Golf Club, 

established 

in 1892, was 

still a favorite.  

Cedar Creek 

golf course and residential development, 

located off Banks Mill Road, was in the 

planning process; when completed, it 

would offer newcomers another choice of 

golf course neighborhoods.  

 Horses continued to impact the 

community as witnessed by the crowds 

attending the Triple Crown weekends. 

The Aiken Trials, sponsored by the 

Aiken Jaycees, saw a crowd of 16,000 

people. Attendees at the Aiken Hunt 

Meet, sponsored by Sertoma, numbered 

about 10,000, and the Aiken Sulky 

Races, sponsored by the USC Aiken 

Pacer Club, was enjoyed by 3,500 fans.  

An Aiken Standard article explained that 

while the Triple Crown “is a debut for 

several potential racing 

champions, the Aiken 

Triple Crown is a party 

thrown in honor of 

the impact the horse 

industry has on Aiken.” It added that the 

annual horse training season pumped 

more than $16 million into Aiken’s 

economy.

  With an eye on history, Aiken 

continued to honor her past by accepting 

gifts from Winter Colonists and changing 

the uses of other historic properties. 

Mr. and Mrs. C. Oliver Iselin 

donated their 14-acre estate 

Hopelands to the city with the 

stipulation it was to be used 

for the public. The Aiken Thoroughbred 

Racing Hall of Fame and museum opened 

in January 1977 in the old carriage house. 

Rye Patch, the 10-acre estate adjacent to 

Hopelands Gardens and the winter home 

of Edmund and Dorothy Knox Goodyear 

Rogers, was also given to the city and 

was used for parties, receptions and other 

social activities. No. 10 Downing Street, 

a favorite Aiken restaurant, was housed 

in the historic Legare-Morgan House. 

Banksia, an old Winter Colony mansion, 

housed the Aiken County 

Historical Museum.

Education

 Numerous schools 

were built to accommodate the infl ux of 

students with the Savannah River Plant 

in the 1950s, and in 1989, Aiken had a 

full complement. The city was also now 

home to two public high schools. James 

Dawsey was the principal of the South 

Aiken High Thoroughbreds, and William 

C. (Bill) Gassman was the principal of the 

Aiken High Hornets. Dr. Joseph Brooks 

was the superintendent of the Aiken 

County School District. 

 Higher education had also 

arrived in Aiken. According to the 

website, Aiken Technical College began 

in temporary facilities in Aiken in the 

fall of 1972, and the current campus 

opened in the winter of 1973. Founding 

President Ashley J. Little led ATC from 

its beginning as a vocationally based 

training center to its accreditation as 

a two-year technical college in 1975. 

Dr. Paul L. Blowers became the second 

president of ATC in 1984.

 The University of South Carolina 

opened a 

branch campus 

in Aiken in 

1961, USC 

Aiken, with 

the campus 

housed in Banksia. In 1972, the fi rst 

building on the new campus opened on 

property purchased from the Graniteville 

Company. Dr. Robert E. (Bob) Alexander 

was the USCA chancellor in 1989. 

 The estate of Cecil and Virginia 

Etherredge provided a gift of $1.25 

million to USCA, which was used for 

construction of the Etherredge Center 

for the Fine and Performing Arts. 

Community concerts, plays and other 

cultural activities found a showcase venue 

for their talents.  

Health Care

 Nashville’s Hospital Corporation 

of America owned and operated the local 

hospital, Aiken Community Hospital. 

Later the name was changed to HCA 

Aiken Regional Medical Centers. It 

opened on February 23, 1976, as a 

180-bed hospital on 68 wooded acres 

on University Parkway, and replaced the 

150-bed Aiken County Hospital.  

Aiken in

1989 by Anna Dangerfi eld
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Growth

 In 1989, growth on the 

Southside was explosive. A September 

Aiken Standard article said: “Building 

permits for residential, commercial and 

agricultural construction soared past a 

combined $10 million in Aiken County 

and its two largest municipalities during 

August, a check of monthly reports 

shows. In the city of Aiken, the major 

construction projects involve Woodside 

Plantation, Riverbluff, Woodwinds, 

Gatewood, Houndslake and the new 

Aiken mall.” And in November another 

article explained that “with two months 

left in 1989, construction in the county, 

Aiken and North Augusta has soared past 

$120 million for the last 10 months…” 

           The industrial and 

manufacturing areas of Aiken had also 

grown. With about 26 manufacturers and 

a workforce of more than 9,000 workers, 

they included names such as Pepperidge 

Farms and SmithKline Beecham. The 

Graniteville Company employed more 

than 3,000 employees, and both Owens-

Corning Fiberglas and Kimberly-Clark 

Corporation employed more than 1,000. 

Retirement 

 While it was not until March 

of 1994 that a Money magazine survey 

ranked Aiken as the ninth best place in 

the U.S. to retire, in 1989, Aiken was 

already attracting retirees.  

  Its large modern hospital, 

beautiful parks, active cultural life, 

institutions of higher learning, sports, 

golf, and history drew retirees from 

numerous states. The new residents could 

now select homes in Kalmia Landing, 

Foxchase, Woodside, Houndslake and a 

myriad of other beautiful neighborhoods 

in Aiken. 

Changes and a Constant

 Much had changed since 1950, 

though one constant remained. Aiken’s 

beloved and longest-serving mayor Harry 

Odell Weeks still held that job. He had 

been honored both by being re-elected 

by his constituents and by having 

Aiken’s recreation center named for him. 

The H. Odell Weeks Activities Center 

included areas for picnics, a jogging and 

walking track, and rooms for all types of 

recreation and classes.

 The Aiken of 1989 was far 

different from the Aiken of 1950 that 

was overwhelmed by the massive 

infl ux of DuPonters. With the advent 

of the Savannah River Plant, the city’s 

population had increased over 90% from 

1950 to 1980. Locals had to wonder 

if any aspect of Aiken had remained 

untouched by those years of continuous 

change.  But Aiken and the surrounding 

areas had survived the 1950 infl ux of 

newcomers and subsequent growth, and 

most likely, they would survive this next 

one by new Westinghouse and Bechtel 

citizens. 

at the

Get in 
The

 Holiday Spirit
at the

    Benefiting the Aiken Area Council on Aging
    during Thanksgiving Week, November 21–25
    at The Fermata Club, 841 Whiskey Road
    
 Visit the dazzling display of lights
 Daily Schedule: 
 Wednesday, Nov. 21 12 noon  -  6p.m.
 Thanksgiving Day 2  - 6p.m.
 Friday, Nov. 23 12 noon  -  6p.m.
 Saturday, Nov. 24 12 noon  -  6p.m.
 Sunday, Nov. 25 12 noon  -  3p.m.

 Tickets:  Age 13+ $5.00, 12 & under $3.00
  Senior Stroll $4.00

 Special  Events
 Senior Stroll Nov. 21 9  - 11a.m.  $4/person
 Festival Unplugged* Nov. 21 7  - 10a.m.  $50/person
 Breakfast with Santa* Nov. 24 10  - 11:30a.m. $9, 12 & under;
     $12, 13 and older
 * advance ticket purchase required by Nov. 21

Special Event tickets are limited 
and can be purchased now at:
 • Barbara Sue Brodie Needleworks      • Plum Pudding
 • Tea Garden Gifts      • Floyd & Green
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 When the Savannah River 

Plant became the Savannah River Site 

on April 1, 1989, the community of 

Aiken underwent another major change. 

Approximately 500 Westinghouse 

employees and 700 Bechtel employees 

became the newest citizens of Aiken 

and the surrounding area. Many hailed 

from Washington, D.C., Pittsburgh and 

New York. Would these new citizens like 

the South and adapt to the differences? 

Would they be greeted like the original 

DuPonters? What would they contribute 

to their newly adopted towns?  

The Hott els 
 “I opened an offi ce in Woodside 

Executive Park in January of 1988,” 

Bob Hottel said. “I was a member of 

The Westinghouse/Bechtel advance PR 

team.” His mission was to introduce 

the Westinghouse Corporation into the 

Aiken community and the other areas 

impacted by the Savannah River Site. He 

wanted to develop a positive image of the 

corporation and to heighten awareness 

of the support provided to other 

communities in which Westinghouse, 

and its team partner, Bechtel, already had 

a presence.  

 “I spent the previous twelve 

years in Oak Ridge, Tennessee, so I 

had experienced the operations and 

philosophy of a DOE site and the 

affi liated areas,” Bob said. “One difference 

between Aiken and Oak Ridge was the 

extent of the infl uence of the DuPont 

culture on the community. Because of 

DuPont’s lengthy contract and operating 

philosophies, their presence was much 

stronger than the contractors’ impacts on 

the Oak Ridge community.

   “As a means of introducing 

Westinghouse and Bechtel, multiple 

receptions were held to introduce us, 

both for the residents and for specifi c 

groups within the communities 

surrounding the Site,” Bob said. “The fi rst 

reception we held in Aiken was especially 

important, as we wanted to make a 

positive fi rst impression. Then president/

executive director of the Aiken Chamber 

of Commerce, June Murff, suggested we 

team with the Tri-Development Center 

to host a reception at their facility. The 

Tri-Development Center had been trying 

to fi nd a way to reach out and make 

others more aware of their mission and 

needs, so this was a perfect opportunity 

for both partners. The reception was 

well attended, lasted well beyond 

the scheduled two hour period, and 

generated a front page article in the Aiken 

Standard. It also started a long lasting 

partnership between the Tri-Development 

Center and Westinghouse.

 “Each week,” Bob said, “we 

attended fi ve to ten meetings of various 

community organizations, presenting the 

Westinghouse philosophy on community 

interaction and support. We also had 

contact with site employees at social 

functions and they seemed eager to learn 

all they could about Westinghouse. We 

were well received in the community.” 

 Bob’s wife Amber and sons 

Nathan and Brad visited Aiken for the 

fi rst time on the weekend of the Spring 

Steeplechase. An acquaintance from one 

of the local banks invited them to a rail 

side spot.  “That afternoon, plus brunch 

and dinner at Houndslake and Woodside, 

coupled with the warm reception from 

the people we met, was a very positive 

introduction to Aiken for the Hottels. At 

the end of the weekend, both my sons, 

then ages twelve and eight, announced 

that they wouldn’t mind moving to 

Aiken,” Bob said.  

 He continued his community 

involvement and also began coaching 

his sons’ church basketball league teams 

and soccer teams. His wife Amber, after 

relocating to Aiken in October 1988, 

joined St. Mary’s church choir and began 

teaching at Kennedy Middle School.

The Hammonds
 Jack Hammond, Vice President 

and General Manager of the Site Services 

Division, said that his division included 

maintenance programs, power generation 

and distribution, security, fi re protection, 

training and laboratory operations.  

He was also the Emergency Response 

Director.

 “The Site was huge, both 

geographically and in the number 

of employees,” Jack said. “The work 

was intense. During the transition, 

we had to roll over (hire) most of the 

incumbent employees. We were required 

contractually to make signifi cant changes. 

The big changes included moving the 

engineering function to the Site, which 

had previously been in Wilmington, 

Delaware. We implemented a government 

procurement system, probably the most 

diffi cult administrative change.  We also 

had to re-start three reactors using a 

blend of navy and commercial nuclear 

safety and operating standards. They 

were diffi cult changes and were all done 

simultaneously.  

 “Also, DOE became more 

involved in the day-to-day operations.  

Westinghouse was compensated based 

on performance, determined by DOE.  

DuPont had been compensated on a cost 

basis. These were diffi cult changes for 

previous DuPont employees to assimilate, 

but they did as well as anyone would 

have. I was, and still am, impressed by 

the DuPont people,” Jack said. “Their 

commitment to safety was unlike any 

I’d ever seen. They assimilated well into 

the Westinghouse culture, and we were 

received at the Site as well as could be 

expected.”  

  Jack felt that the community of 

Aiken was friendly and welcoming. He 

was glad to get back into a small town 

atmosphere, because he was born in 

Mullins, South Carolina. He was glad 

to be home. “But it was a shock for my 

son Mark as he’d always lived in a big 

city. The schools were a disappointment, 

because they seemed to be about two 

years behind Pittsburgh.  We also had not 

had the diversity of students found in the 

Aiken schools,” he said.

 He became involved with the 

community through various clubs and 

boards like Aiken Sunrise Rotary. “I also 

served as the President of Woodside 

Plantation Advisory Board, Director of 

Aiken County Social Services Advisory 

Board, and Treasurer of Aiken Technical 

Foundation,” Jack said. 

 Jack’s wife Ava said, “My fi rst 

thoughts when Jack told me we would 

be moving to a ‘little town in South 

Carolina’ were not exactly joyous. 

Though I was born in Lumberton, North 

Carolina, I loved living in the North Hills 

of Pittsburgh and enjoyed everything 

it had to offer.  Much to my delight, 

Aiken was (and is) a small town ONLY 

geographically. It is enormous in charm, 

culture, and amazingly warm. The people 

are all so welcoming.” 

 Ava quickly became involved 

with the Women of Woodside and then 

Woodside’s tennis program. “My love 

affair with Aiken and her people has 

grown exponentially over the years�

especially after becoming involved in the 

Aiken Women’s Heart Board, a group 

of amazing ladies led by an even more 

incredible lady, Eleanor Bookstaver, until 

her death this past May,” Ava said. “Aiken 

is now and always will be the ‘best of the 

best.’ ”

The Krists 
 George and Carol Krist are both 

native New Yorkers. When they fi rst 

moved to Aiken, George listened carefully 

as a Southern lawyer who was born 

and raised in Aiken assured him of two 

Southern traditions. He said, “Number 

one, don’t reach for your golf ball in 

the rough. Snakes! And number two, 

Southerners have a slower pace of life and 

different accents from New Yorkers. Get 

used to that. That’s how we operate.”

 The Krists were apprehensive 

about moving to a small Southern town, 

but armed with such sage advice, they 

adjusted.

 George had been a plant 

manager in Pittsburgh, spending most of 

his career in the nuclear energy business. 

When he moved to Aiken in 1988, he 

was a member of the senior staff of 

Westinghouse SRS and was Manager of 

Planning, having enjoyed a 22-year career 

with Westinghouse. 

 George said, “The Site existed to 

produce nuclear materials for weapons 

which were stockpiled elsewhere. The 

planning group worked with other 

sites to assure material production was 

consistent with national security needs.   

Welcome 
        Westinghouse! by Anna Dangerfi eld
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Welcome 
        Westinghouse!

 “Some of the DuPonters were 

anxious when Westinghouse won 

the contract, but the transition went 

smoothly.  We had security badges 

and were on site in October of ’88, but 

DuPont continued running the plant for 

six months. Westinghouse took over on 

April 1, 1989,” he said.

  “It was a great facility,” he 

continued, “with wonderful people 

and history and a wonderful record.  

We acknowledged the things they did 

well and the things we did well and 

tried to combine both. Their industrial 

safety record was the best we had ever 

seen. After the Cold War, an increased 

focus was on clean up of residual waste 

material.” 

 Carol viewed her move as a 

new adventure. Their sons Keith, Jim, 

and Kevin had already left home, so 

schools were not an issue.  By joining 

Women of Woodside and playing tennis, 

she met many people. She also became 

involved in the Aiken Women’s Heart 

Board. George served on the Board of the 

Aiken Chamber of Commerce and the 

Aiken Edgefi eld Economic Development 

Partnership. 

 “I love it here,” Carol said. “We 

feel comfortable. It’s a good place to live. 

When our house sold last year, before we 

moved into a new one, we did not even 

consider leaving Aiken.”

  George agreed. “Aiken 

is unique,” he said. “Look at the number 

of people who came with Westinghouse 

and retired here. Very few left. That’s a 

testimony to how well people like this 

community.” 

Gwen Schwallie  
 “People were welcoming,” said 

Gwen Schwallie, wife of President and 

CEO of WSRC Ambrose Schwallie. “But 

I went into this move with trepidation, 

perhaps due to a South vs. North feeling. 

I was told that I’ll never feel a part, 

because while the South is friendly 

to their own and will be sweet to 

newcomers, you’ll never be best friends 

with them. Today, many of my best 

friends are these Southerners.” 

 Gwen had much to learn about 

Southern customs. “When I’d run 

errands, the checkout person always 

enjoyed a short conversation with the 

person before me. The store owners and 

checkout clerks in small towns were 

familiar with their customers. I learned 

patience.  I was also surprised that many 

people were curious about my lineage. I 

was frequently asked where my people 

were from. I guess it’s because people 

who live here, live near their families. 

Perhaps they were trying to make a 

connection. My mom grew up in Virginia, 

so I was used to hearing ‘y’all,’ but we 

did not raise our children to say that. 

Our daughter Jennifer was called on the 

carpet for not saying, ‘Yes, ma’am’ or ‘No, 

ma’am’ at work. Some of the teachers even 

pointed out that this is what you do here. 

    “Teas were also new to me,” 

Gwen said. “Libby Bland gave a tea for 

me when we fi rst came, inviting my 

daughters, Jennifer and Laurian, and 

guests with children of similar ages. 

That tea was one of the sweetest things 

anybody did for me. I met a lot of people 

that day.

 “Before we came to Aiken, 

we had not experienced school facility 

problems,” Gwen said. “Perhaps that was 

due to the higher taxes in Pennsylvania. 

When we arrived, I had never seen 

a portable unit and was surprised 

that there were not enough desks or 

textbooks. We joined with others from 

Westinghouse and locals, too, in a group 

called PRIDE to help bring about change 

in the schools. Perhaps our infl ux helped 

push through the fi ve-year plan at a 

faster rate. We brought more taxes and 

helped the facilities. When I complained 

about things at one school, the principal 

was clever. He made me into an ally by 

putting me on the school improvement 

council. The counselors and principals at 

South Aiken High School and Kennedy 

Middle School went out of their way to 

make the transition for their new students 

as smooth as possible. 

  “We lived in the Villas at 

Woodside until our house was built by 

Rusty Findley,” Gwen continued. “We 

closed the deal with a handshake. That 

would not have happened up North. 

 “Another thing that surprised 

me was a new term I learned when on a 

tour of Beaufort with other newcomers. 

I learned that some Southerners referred 

to the Civil War as the War of Northern 

Aggression. Our tour guide in Beaufort 

explained how the Northerners pillaged 

the Southern country side. We didn’t 

learn this version when I was growing up 

in New Jersey,” she said.

 “I met many people when I 

became involved in St. John’s, the Aiken 

Women’s Heart board, and Women 

of Woodside,” Gwen said. “I came 

to consider Aiken my home.  I even 

convinced my 92-year-old dad and 

86-year-old mother to move here. Aiken 

is a warm place, and I love it!”

Two Generations of Photographic Excellence in Aiken

390 Park Avenue SE
Phone:  803-649-4321

Cell:  803-979-4321
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Savannah River Remediation

Savannah River Site

URS is the global leader in managing high-level radioactive waste and Aiken’s 
hometown Fortune 500 engineering company. We are committed to ensuring 
a safe future for the Aiken community, the environment, and the world.

In 1989, URS heritage company, Westinghouse Savannah River Company, was  
selected by the Department of Energy to take over management and operation of 
the Savannah River Site. Bringing our nuclear power expertise and nuclear reactor 
experience to the site ensured the successful re-start of K-Reactor and the Nuclear 
Power Reactor Program. URS is honored to have been a part of those historic 
events. We are proud to part of the Savannah River Site history and future.

www.urscorp.com
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 Along the gently fl owing 

Savannah River in the midst of fertile 

agricultural fi elds and a small banana 

crate production facility, a quiet, 

unassuming lifestyle for nearly 6,000 

South Carolinians changed seemingly 

overnight in the early 1950s. The 

Cold War had begun, and within an 

unprecedented fi ve years, from 1950 

to 1955, a nuclear weapons production 

facility was constructed while residents, 

most of their homes, businesses and even 

cemeteries, were relocated. The Savannah 

River Site (SRS) was born.

 The mission was to produce 

weapons-grade materials for the nation’s 

nuclear stockpile for atomic weapons. 

The nuclear arms race with the Soviet 

Union was under way and President 

Harry Truman and all Americans were 

convinced it was a race the U.S. must 

win.

 SRS was the largest individual 

construction project in the country. 

When completed, some 38,000 workers 

constructed fi ve production nuclear 

reactors, two chemical separations plants 

and many other support facilities.

 When in operation, 

SRS generated a third of 

the country’s plutonium 

inventory and most of its 

tritium stockpile, necessary 

materials for atomic bombs. 

Waste products from the 

SRS weapons production 

were sent to two on-site SRS 

tank farms where 51 massive 

underground tanks stored 

the waste.

 In 1997, the fi rst 

two SRS radioactive waste 

tanks were closed, becoming 

the fi rst such tanks closed in 

the U.S. Department of Energy’s (DOE) 

complex nationwide.  In September 

of this year, SRR closed two more 

radioactive waste tanks.

 Today, SRS manages and 

disposes of about 37 million gallons of 

radioactive liquid waste resulting from 

55 years of nuclear operations.  That 

waste now has to be safely dispositioned 

and the waste tanks operationally closed. 

This daunting task falls to the DOE SRS 

Liquid Waste Contractor, Savannah River 

Remediation (SRR).

 SRS’s mission has changed 

from nuclear weapons production to 

environmental cleanup. It’s a new chapter 

for the historic Site.

Reducing the Risk 
for All of Us

An aerial view of a portion of the F Tank Farm shows the quad arrangement of operationally closed Tanks 17 and 
20 in 1997, and Tanks 18 and 19, closed in August 2012. Constructed in 1958, Tank 18 became operational in 1959 
and Tank 19 in 1961, both as nuclear waste receipt tanks. They were placed out of service in the 1980s. Each holding 
as much as 1.3 million gallons of hazardous waste, the four tanks’ proximity to the water table andbeing “old-style” 
type tanks made their closure a priority for SRS. 

by Rick Kelley

Savannah River Remediation 
Closes First SRS Waste Tanks Since 1997

BELLA Magazine is indebted to the following individuals 
and organizations for their time, expertise, and information to 

assist in the production of this series:

Walt Joseph

Steve Hale

Teresa Haas

Jim Giusti

Karen Guevara

Paul Sauerborn

Caroline Bradford

The Aiken County Historical Museum

The Aiken County Public Library

The Aiken Standard

Susan Elder

Hank Elder

Anna Dangerfi eld

Phyllis Maclay

Dean Campbell

Todd Lista

Susan Victor

Belinda Smith-Sullivan

Julia DeVore

Owen Clary

Jim Farmer

Wilkins Byrd

Allen Riddick

Fitz-Symms Photography

Gary Anderson

Susan Ferrara

Tony Baughman

SRS Public Tour Schedule 2012 

Wednesday  -  Nov. 7 
Wednesday  -  Dec. 5

To sign up for a tour, or for more information, visit 
http://www.srs.gov/general/tour/public.htm 

Those without computer access can call Laurie Posey 
or Janet Griffi n at 803-952-8467 or 803-952-8994.

The 2013 SRS Public Tour Schedule will be published 
in the December issue of BELLA Magazine.
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 Savannah River 

Remediation (SRR) 

became the Savannah 

River Site (SRS) liquid 

waste contractor in July 

2009, following in the 

footsteps of Washington 

Savannah River Company. 

Now, three years into its 

six-year base contract, 

SRR President and Project 

Manager Dave Olson 

reflects on the previous 

years that brought SRR to 

this halfway point.

 “It is hard for 

me to comprehend that it 

has been three years since 

SRR became the Site’s 

dedicated liquid waste 

operations contractor,” Olson said. “But 

when we review all of our achievements 

to date, we realize that much has been 

accomplished. We also know that much 

work remains.”

 SRR’s mission is to remove, 

stabilize and dispose of approximately 

37 million gallons liquid radioactive 

waste in 47 remaining underground 

waste tanks, and ultimately close tanks at 

the Site.

 With this specific goal in mind 

and accomplishment on the horizon, SRR 

continues working around the clock to 

fulfill its obligation to the DOE, the Site, 

and the surrounding community.

 But what exactly does it mean to 

“close tanks?”

Four Waste Tanks 
Operations Closed
 Located in the Site’s H and 

F Tank Farms are 51 underground 

storage containers called tanks, each 

large enough to house a high school 

basketball court. Four of the tanks have 

been closed (isolated and filled with a 

cement-like grout), but the 47 remaining 

tanks collectively contain approximately 

37 million gallons of radioactive waste 

generated from Cold War weapons 

processing.

 Inside the tanks, there are two 

forms of waste—sludge and salt waste. 

The sludge is highly radioactive and 

settles at the bottom of the massive waste 

tanks. This waste has a thick consistency 

and takes up about 10 percent of the 

volume inside the tank. Although it 

occupies the least amount of space, the 

sludge contains most of the tank’s total 

radioactivity.

 The material above the sludge, 

referred to as salt, takes up the majority 

of the space of the tank and is also 

radioactive.

 These two forms of waste must 

be treated in very different ways.

Radioactive Sludge 
Sent to DWPF
 The high-level radioactive sludge 

is sent to the Defense Waste Processing 

Facility (DWPF) for conversion into a 

glass form by a glassification process. 

The waste is mixed into a 2,100 degree 

Fahrenheit molten glass waste mixture, 

which is poured into stainless steel 

canisters to cool and harden. Each 

canister is 10 feet 

tall and two feet in 

diameter. Typically 

17 to 18 hours are 

required to fill one 

canister, and a filled 

canister weighs about 

5,000 pounds. Once 

a canister is full, a 

stainless steel plug 

seals the top and the 

canister is transported 

to a storage building 

for safe storage until 

a federal repository is 

established.

 By 

immobilizing the 

radioactivity in 

glass, the DWPF 

reduces the risks associated with 

radioactive waste.

Low-level Salt Waste 
Goes to Saltstone
 As for the salt, an interim 

salt waste processing system 

removes nearly the entire remaining 

radioactivity. This system is made up 

of facilities called the Actinide Removal 

Process (ARP) and Modular Caustic 

Side Solvent Extraction Unit (MCU).

 The small amount of highly 

radioactive material in the salt solution 

is sent to the DWPF. The remaining 

decontaminated salt solution is 

transferred to the Saltstone Production 

Facility and mixed with dry, cement-

like materials to form a grout for safe, 

permanent on-site disposal in on-site 

engineered disposal cells.

Closing Tanks 
Involve Several 
Critical Steps
 Once the waste is 

processed, the next step is to 

close the waste tanks. Safely 

closing waste tanks involves 

an intricate set of steps that 

includes emptying the waste 

tanks of bulk waste, then 

removing as much of the 

remaining residual waste as 

practicable through various 

technologies and techniques.

 This waste tank closure 

process reduces risks to human health 

and the environment by removing waste 

and then securing residual waste in the 

tanks, which minimizes the potential for 

groundwater contamination. To reach the 

tank closure goals, SRR workers have had 

to build, test and deploy new technologies 

and tools to remove waste from the tanks, 

making the employees some of the best in 

the world at what they do. 

 That chapter, in the Site’s history, 

has not changed.

by Caroline Hallman

G.I. Joe, a modified “Frankie,” was an off-the-shelf purchased 
robot and modified by SRR’s engineering team. Its original de-
sign was given an arm with a gripper that drags a scoop along 
the bottom of the tank to collect samples of residual waste, then 
places the scoops in a basket where it is then lifted outside of 
the tank and sent to the lab. This robot has reduced the amount 
of dangerous radioactive exposure to employees because of 
its ability to remain in the tanks while sending out samples.

The Sand Mantis robot was integral 
in the tank cleaning process using its 
patented water-jet system. Its high-
pressure jet streams transfer material to 
a mill, where it is ground up and easily 
removed from waste tanks. The Mantis 
is 8 feet long and weighs approximately 
800 pounds. It is lowered into the tanks 
and guided by a remote control, operated 
by an engineer at a safe distance.

 The construction of waste tanks was done in hollowed out ground, later 
to be filled in so that the tanks store radioactive waste underground. The 
four tanks in this photo represent “old style” tanks that lack a secondary 
containment system and are mandated for operational closure by the Federal  
Facility Agreement.

Savannah River 
Remediation 

Assumes Role as 
Savannah River 

Site’s Liquid Waste 
Contractor

Photos courtesy of SRR
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Music in the 1970s
 Ask anyone about the music of 

the 1970s, and one word very likely will 

burst straight to mind and across the lips: 

Disco.

 The soundtrack of flashing 

lighted dance floors, white polyester 

leisure suits and John Travolta’s first 

star turn in “Saturday Night Fever” was 

arguably the decade’s defining musical 

genre. The meteoric rise of disco as 

the prevailing music of the ‘70s began 

simply, as dance club deejays in New 

York, Philadelphia, and other urban 

centers began spinning records with 

that “certain beat” by soul masters Barry 

White (“Never, Never Gonna Give You 

Up”) and Isaac Hayes (“The Theme from 

‘Shaft’ ”), among others. Other early 

entries in the disco music scene were 

the Hues Corporation’s “Rock the Boat” 

in 1973 and Carl Douglas’s “Kung Fu 

Fighting,” an upbeat 1974 ode to the 

martial arts film craze of the early 1970s. 

The premiere of the syndicated TV show 

“Soul Train,” created and hosted by Don 

Cornelius, brought urban music and 

the ancestral roots of disco into more 

American homes, and in 1974, the first 

disco radio shows and national magazine 

articles about the trend began to appear.
 

Saturday Night Fever

 While groups such as KC and 

the Sunshine Band and solo artists such 

as Donna Summer and Gloria Gaynor 

also scored in the mid-1970s with 

disco-flavored hits and 

became stars on radio and 

television, it wasn’t until 

the release of the 1977 film 

“Saturday Night Fever” that 

the musical trend exploded 

across America and the 

world. Starring a young 

John Travolta, the movie 

told the tale of a young 

man who escapes life’s 

realities by 

becoming 

a star 

inside a 

Brooklyn 

discotheque 

for his 

impressive dance 

moves. The soundtrack album for the film 

featuring the British rock trio Bee Gees 

and launched chart-topping hits “Night 

Fever” and “Stayin’ Alive,” which became 

signature songs of the disco era.

 By the end of the decade, the 

popularity of disco gave rise to the 

inevitable backlash by fans of traditional 

rock-and-roll. In July 1979, the Chicago 

White Sox and several rock-n-roll 

disc jockeys hosted an anti-disco 

demonstration at Comiskey Park that 

involved people blowing up their disc 

records. The demonstration ended in a 

riot and several arrests, but the publicity 

from the event dealt a heavy blow to the 

disco movement. Within two months, no 

disco songs were on the national music 

charts.

Superstar Storytelling and 
Crossover Country

 Though disco is most readily 

associated with the 1970s, the decade had 

tremendous musical diversity. It was the 

breeding ground for “soft rock” and its 

superstar singer-songwriter-storytellers: 

James Taylor, Carole King, Jim Croce, 

Billy Joel, among others. The 1970s 

saw the synthesis of rock and country 

music with groups such as the Eagles 

and “Southern rock” staples Lynyrd 

Skynyrd and the Allman Brothers. Funk 

and rhythm & blues saw the emergence 

of Stevie Wonder and such groups as 

Earth, Wind & Fire and the Commodores 

as major superstars. And of course, 

rock-and-roll began to display its more 

theatrical side with 

glitzy pop stars such as 

Elton John (complete 

with his platform 

shoes and outrageous 

sunglasses) and such 

hard rock acts as KISS 

(with its band members 

in full makeup and 

spiked costumes) and 

Alice Cooper (who famously played with 

live snakes and spat blood on-stage).

 Country music also began 

a major evolution in the 1970s, with 

stars such as Dolly Parton beginning to 

embrace a sound that was closer to pop 

music than traditional roots country, 

and enjoying crossover success on radio 

and in record stores. The answer to that 

was the “country outlaw” movement, 

led by such rough-and-ragged singer/

songwriters as Waylon Jennings, Willie 

Nelson and Kris Kristofferson. 

Music in the 1980s
 As the 1980s dawned and disco 

began to 

die, the 

lavish 

dance 

sounds 

driven by 

40-piece 

orchestras 

gave 

way to “synth-pop,” music fueled 

by synthesizers and other emerging 

electronic technology. More and more 

European influences were were heard 

in American music, and the techno-pop 

from the dance clubs of western Europe 

seeped into the music here in the U.S.

 

Michael and Madonna

 Of course, the preeminent stars 

of the 1980s arguably were Michael 

Jackson and Madonna.

  Jackson, who first 

gained fame in the early 1970s alongside 

his brothers as a member of the Jackson 

5, broke away for a solo career in the late 

1970s. In 1982, Jackson released Thriller, 

a slick solo turn that produced seven Top 

10 singles and became the biggest-selling 

album of all-time in the U.S. The success 

of Thriller helped tag Jackson as the 

“King of Pop” and made him a legendary 

figure on par with the Beatles and Elvis 

Presley.

 Madonna first appeared on 

the music charts in 1983 and became a 

superstar with the release of her second 

album, Like A Virgin, in 1984. The album 

produced five Top 40 hits, including the 

title track. Madonna’s costuming in her 

music videos and personal appearances 

created a major fashion trend among 

young women of the 1980s, further 

fueling 

her 

superstardom. 

Madonna 

would, by the 

end of the 

1990s, become 

the biggest-

selling female 

artist of the 20th century.

 Both Michael Jackson and 

Madonna owe a large measure of their 

successes to the advent in 1981 of MTV, 

an all-music cable television channel that 

began simply as a place for music videos. 

In the earliest days of MTV, almost all of 

the programming centered on popular 

music, and the resident Veejays (“video 

disk jockeys”) introduced new videos 

by stars such as Jackson and Madonna 

with the same fanfare as major cultural 

happenings. 
 

Hard Rock Resurgence

 Hard rock also experienced a 

resurgence in the 1980s, with acts such as 

Van Halen, Bon Jovi and Guns ‘N Roses 

enjoying huge record sales and sell-out 

concerts. Quirkier “alternative rock” by 

performers such as R.E.M. would start 

to see some radio play and sales, laying 

the foundation for the “Grunge rock” 

movement of the 1990s. Later in the    

decade, rap and hip-hip music began to 

gain a foothold on the musical scene with 

such early stars as Run DMC, LL Cool J 

and Public Enemy.

 Country music continued its 

love affair with pop music and pursuit 

of crossover success. Among the biggest 

country superstars of the 1980s were 

Kenny Rogers (whose sound evolved from 

his late 1960s psychedelic turn with the 

group, the First Edition), Eddie Rabbitt 

and Crystal Gayle. By the mid- to late-

1980s, however, a handful of country 

music artists – George Strait, Travis Tritt, 

• The Broader Cultural Setting •

Music from the 1970s 
to the 1990s:  Disco to 
Rap

by Tony Baughman

(Continued on next page)
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Reba McEntire and others – began to 

re-embrace the genre’s traditional roots 

and began to attract new fans both young 

and old. Alabama, a group that began 

its career playing a Myrtle Beach seaside 

bar, also embraced the “neotraditional” 

movement in country music and would 

eventually score more than 30 No. 1 hits 

and sell more than 73 million records.

Music in the 1990s
 The fi nal decade of the 20th 

century was a period of musical rebellion, 

reckless abandon, and  of course, rap.

Hip Hop and Gangsta Rap

 In the 1990s, the emergence 

of hip-hop music that had begun in the 

mid-1980s matured, and the genre began 

to enjoy widespread commercial appeal. 

Such rappers as Ice-T, N.W.A., Tupac 

Shakur, Dr. Dre, Snoop Dogg, Wu-Tang 

Clan and the Notorious B.I.G. helped 

“gangsta rap” – and its violent message 

refl ecting 

the anger of 

disenfranchised 

inner city black 

youth – become 

the most 

commercially 

viable form of rap music. Meanwhile, 

radio embraced artists who practiced a 

more homogenized “pop-rap” form of 

hip-hop and made stars of the likes of 

MC Hammer (“U Can’t Touch This”) and 

Vanilla Ice (“Ice-Ice Baby”).

 Alternative rock also gained 

a signifi cant foothold in the music 

world during the 1990s. Nirvana, Jane’s 

Addiction, the Red Hot Chili Peppers 

and others enjoyed chart success and 

radio airplay. The growth of the grunge 

movement, with its epicenter in the 

Seattle, Wash., music scene, made stars 

of Pearl Jam, Soundgarden, Alice in 

Chains and others. In the mid-1990s, 

another subgenre 

of alternative rock, 

called “pop-punk,” 

brought bands 

such as Green Day 

and Blink-182 to 

prominence.
 

Boy Bands and Pop 
Princesses

 Then of course, there were 

the boy bands and pop princesses of 

the 1990s. Teenage girls embraced – 

culturally and literally – such vocal 

groups as Backstreet Boys and NSYNC, 

with their slick choreography and 

danceable harmonies, as well as such teen 

magazine staples as Britney Spears and 

Christina Aguilera, who became stars as 

much for their fashion sense as for the 

musical prowess.

With disco and hip-hop, Michael 

and Madonna, and more than few “hair 

bands” thrown into the mix, the 1970s 

and ‘80s  and ‘90s proved to be, at least 

musically speaking, 30 years of great 

diversity with plenty of choices up and 

down the radio dial and in the record 

stores.

National Security  •  Clean Energy  •  Environmental Stewardship

Savannah River Nuclear Solutions
Making history today  
for a better world tomorrow.

Fluor  •  Newport News Nuclear  •  Honeywell



   BELLA / SRS Supplement                                                                              S15                                                                                                                 November 2012

 By the time the ‘70s arrived, 

with the conclusion of the Vietnam War, 

we were facing two unforeseen issues. 

One, the golden age was over and the 

U.S. entered a recession. Two, the food 

excesses of the ‘50s and ‘60s had started 

to catch up to us.

Health Concerns 
and Economics
 The large amount of meat in the 

American diet became a huge concern. 

At the time, Americans were consuming 

one-third of the meat available in the 

world. During the same time Americans 

consumption of sugar reached 99 pounds 

per person per year; and the consumption 

of carbonated beverages totaled 107 

billion bottles per year. The American 

“sweet tooth” was at the root of health 

problems such as weight gain, rotten 

teeth, indigestion, heart and pancreatic 

problems, hypoglycemia and diabetes. 

In 1976 Americans took in 125 percent 

of the recommended daily fat versus 

75 percent of the daily recommended 

carbohydrates, which was thought to be 

the cause of heart disease, cancer and 

hypertension.

 Nutritionists began to shift 

emphasis to a more holistic health and 

lifestyle, realizing that cancer and heart 

disease involved additional factors such 

as lack of exercise, stress and smoking. 

Cholesterol began to receive blame for 

heart attacks, with the meat and milk 

consumption of the previous decades as 

primary factors.

 As the country slid deeper into 

the economic recession of the decade, 

and women joined the workplace at an 

unprecedented rate, food buying habits 

shifted once again. The emphasis was 

on family meals that could be prepared 

quickly yet economically.

Food Trends
 In the ‘70s we witnessed the 

popularity of fondue, quiche lorraine, 

zucchini bread, fettuccine Alfredo, 

spinach salad, broccoli casserole and 

smoothies. Alarmed by the effects of high 

cholesterol, Americans started to alter 

their eating habits by consuming more 

chicken, fi sh and vegetables and less red 

meat and butter.

 Alice Waters pioneered 

California cuisine and the Slow Food 

Movement, which emphasized the 

importance of eating locally, organically-

grown food. Southwestern and Tex-Mex 

cuisine exploded. During this decade we 

saw the expansion of fast food outlets; 

by 1990 McDonalds had 8,000 locations 

in the U.S.  The Joy of Cooking was the 

most popular cookbook; and the Harvey 

Wallbanger cocktail was the rage.

 In the ‘80s, with the pendulum 

swinging towards more healthy food 

choices, popular foods included 

blackened and cajun fi sh, Asian noodles 

and pasta salads. The Olive Garden 

and Boston Market restaurant chains 

were introduced. Random House 

published Betty Crocker’s Working 

Woman’s Cookbook featuring ‘80s 

family-style meals. Finally, studies of the 

“Mediterranean Diet” assured us that 

wine consumption, in moderation, could 

play an important role in heart disease 

prevention.

 In the ‘90s, food companies 

responded to health concerns by 

marketing low fat and diet foods, and 

foods geared to address specifi c health 

issues. Online grocery stores and food 

delivery services came into existence 

offering home delivery of meats and 

other foods (usually frozen). These 

services saved consumers substantial 

amounts of money, and the quality was 

generally better than foods sold in mass 

supermarkets.

 By the mid-1990s, 29 million 

Americans kept gardens, 2 million were 

vegetarians, 10 million avoided red 

meat and 500,000 were vegans.  With 

the increase of career opportunities for 

women, only 15 percent of American 

households regularly cooked and ate 

three meals a day at home.

2000 and Beyond
 The demand for the speed 

and convenience of the past 50 

years is probably here to stay. More 

processed foods, including those 

altered by biotechnology, will confront 

the consumers of the future. We will 

most likely continue to see an increase 

in ethnic food fads, accompanied 

by the marketing of these foods in 

“Americanized” forms. It is believed 

that by the year 2050 there will be an 

additional 2.5 billion people on earth to 

feed. As the planet becomes increasingly 

crowded, America’s bounty will likely be 

called upon.

 Nationally, the United States is 

on a course for 50% obesity in the year 

2030, and South Carolina is predicted 

to have more than 60% of its residents 

categorized as obese by the same year, 

according to a study by the Trust for 

America’s Health.

The 1970s, 1980s, & 1990s Food Timeline

—1970—
• Orville Redenbacher’s
  Gourmet Popcorn
• Hamburger Helper
• Morton’s Salt Substitute

 —1971—
• McCormick’s Roast 
  in a Bag Kit 
• Starbucks founded
• Alice Waters opens 
  Chez Panisse

—1972—
• Snapple
• Quaker Oats Granola 
• Celestial Seasonings 
  Herbal Teas

—1973—
• Egg McMuffins
• Stove Top Stuffing 
• Cup o’ Noodles

—1974—
• Mrs. Field’s Cookies 
• Miller Lite
• Mr. Coffee

—1975—
• Famous Amos 
  Chocolate Chip Cookies 
• Country Time Lemonade
• Apple & Eve Juice

—1976—
• Perrier Water 
• Starburst Fruit Chews 
• Puritan Oil

—1977—
• Twix Cookie Bars 
• Recyclable soda bottles 
• Plastic grocery bags

—1978—
• Ben & Jerry’s   
  Homemade 
  Ice Cream 
• Reese’s Pieces
• Arby’s Beef & 
  Cheddar Sandwich

—1979— 
• Cajun/Blackened 
  food fad

—1980—
• Jello Pudding Pops

—1981—
• Newman’s Own 
  Salad Dressing 
• Yukon Gold Potatoes

—1982—
• The Olive Garden

—1985—
• Classic Coke
• Tuna Helper 
• Boston Market

—1986—
• Pop Secret 
  Microwave Popcorn

—1987—
• Oscar Mayer Bun-Length 
  Hot Dogs

—1988—
• Boboli Pizza prefab   
  crusts
• Hershey Kisses 
  with Almonds

—1989—
• Fresh Express 
  “Salad in a Bag”

—1990—
• Campbell’s Cream of 
  Broccoli Soup

—1991—
• Crisco Sticks 
• Colombo Classic Yogurt 
• Prego Pizza Sauce

—1992—
• Arizona Bottled Iced Teas 
• Starkist Charlie’s Tuna 
  Lunch Kits 

—1993—
• Hershey’s Hugs
• Boca Burger 
  (soy burger product) 
• Snackwell (low fat   
  cookies)

—1994—
• Fruitopia (bottled 
  fruit beverage) 
• Healthy Choice

—1995—
• DiGiorno Rising Crust    
  Pizza 
• Turkey Bacon 
  (Louis Rich)

—1996—
• Lay’s Baked Potato Chips

• Pizza Hut Stuffed Pizza

—1997— 
• V8 Splash

—1998—
• Frozen Skillet Sensations
• Fat-Free Pringles 
• Cappuccino Coolers

—1999—
• Pillsbury’s One-Step 
  Brownie

by Belinda Smith-Sullivan

The Commercialization of Food:
Part II ‘70s, ‘80s and ‘90s

  (soy burger product) 
• Snackwell (low fat   

• The Broader Cultural Setting •
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230 Park Ave SW • Downtown Aiken

803.649.6961

“It’s our pleasure to serve you!”

aiken.boozetique.vino@gmail.com

230 Park Ave SW • Downtown Aiken

“It’s our pleasure to serve you!”

Palmetto Package 
& Fine Wine Shop

Chef
Belinda 
Spices

For 
chef-quality 

taste
www.chefbelinda.com

The Tailor Shop
Alterations of all types

Vilva Bell
owner

803-642-6187
220 Park Ave., Aiken, SC

Hours: Tuesday – Friday / 9am – 5pm

Tom & Pam Powers
Owner/Operators

McDonald’s Restaurant
P.O. Box 6630

Aiken, SC 29804-6630
Offi ce: (803) 232-0903

Fax: (803) 232-1198
E-mail: mcaiken6630@cs.com

Recycled Paper

Barbranne Clinton
is pleased to announce her new location:

Chester� eld Court
A Full Service Salon

124 Chesterfi eld Street, South  •  Aiken, SC 29801
Tuesday – Saturday

803-599-3530
� ank you for your continued support!

Barbranne Clinton

ANTIQUES & CONSIGNMENTS
880 Banks Mill Road, Aiken, SC 29801

Richard & Joan Mason
www.foundtreasuresofaiken.com Office: 803-226-0203
foundtreasuresofaiken@atlanticbbn.net Cell: 239-633-5552
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Elissa “Missie” Bowman 
Boisvert is the proprietor of 
Palmetto Package & Fine 
Wine Shop at 230 Park 
Avenue in historic downtown 
Aiken.  Upon returning home 
to Aiken, she purchased 
Palmetto Package in 2002, 
and developed a great wine 
selection.  She works every 
year with many charity 
wine tastings in Aiken and 
has also taught an adult 

education wine class at USC-Aiken.  She specializes in 
hands-on, one-on-one service in the comfortable, relaxed 
atmosphere of her store.  803/ 649-6961.

by Missie Boisvert
by Missie Boisvert

Beautiful Wines, Great Spirits!

Heard it through the grapevine…

 From previous columns, you will remember 
that for the most part we taste the wines before we put 
them in the store.  Th at way we know fi rsthand what 
we have and can more readily help our customers with 
their purchases, matching their taste preferences and/
or pairing the wine with the food they will be serving.  
We also love being the wine equivalent to Sherlock 
Holmes.  When our customers are searching for a 
particular wine, it is our pleasure to help them in their 
exploration. 
 Th ese explorations have resulted in an 
enrichment of our wine collection.  Because of our 
wonderful clientele, we have brought in many new 
wines they have recommended. We still taste these 
wines so we are informed about them, but the initial 
introduction came from patron suggestions.
 Th is column features some absolutely 
delicious wines that one of our favorite customers 
requested that we carry and even a wine we 
introduced to our “Favorite”… wines that have stood 
the test of time because they have become some of our 
most popular for all of our customers—hence the title 
of this column.

Cline Cashmere
 Th e fi rst of the wines our “Favorite” 
suggested was Cline Cashmere.  It 
is a silky and wonderful blend of 
Grenache, Syrah and Mourvèdre.  
Th is blend is sometimes called 
a GSM, so named for the three 
varietals used in its creation.  It 
is completely delicious…a must 
try.  Cashmere is a very fl avorful, 
smooth wine off ering bright cherry, 
raspberry, chocolate and toast with 

hints of cracked black pepper and plum.  It pairs 
well with pork roast, duck or grilled salmon.  Also, 
the ribbon on the bottle label represents Cline 
Cellars’ support of “Living Beyond Breast Cancer.” 
Th e winery has contributed more than $200,000 to 
breast cancer foundations.  One more good reason to 
consider trying this wine.

Cline Pinot Noir
 From our introduction 
to the Cline Cellars Cashmere, 
we were encouraged by other 
customers to also incorporate 
the Cline Pinot Noir onto our 
shelves.  Th is Pinot Noir is from 
grapes harvested both from 
Sonoma and Carneros from Cline 
vineyards.  Th ey do not source 
from supplementary vineyards.  
Th e taste has bright red fruit 
characteristics emerging from its deep color and 
lush body.  Th e fl avor includes touches of vanilla 
and spearmint followed by a delicate strawberry 
fl avor.  Th is wine is a nice accompaniment to 
grilled salmon, roast beef, chicken and maybe 
even a cherry tart.  We wouldn’t have found this 
delightful wine so readily if it hadn’t been for the 
“favorite” in this article.
          

Callia Alta Malbec
  Callia Alta Malbec is the 
second wine our lovely “Favorite” 
suggested for us to get in to the shop.  
Callia has a very deep purple aroma; 
additionally a hint of spice and red 
fruits such as cherries and plums. It 
has good structure, fresh and elegant 
mouth feel, well-balanced with a 
long intense fi nish.  It is suggested 
to serve this wine at a slightly cooler 
temperature than an older red wine.  
Th is chilling allows for the integration 
of fruit fl avors and the tannic structure of this wine.  
Pair this with a bold meal, maybe a much loved lamb 
dish and roasted rosemary potatoes.
 
“The Show” Cabernet 

     Th e fi nal wine that our “Favorite” 
enjoys is one that we recommended 
to our “Favorite.”  It is “Th e Show” 
Cabernet, one of the wines produced 
by Th e Th ree Th ieves.  Th ey are three 
gentlemen who call themselves Th e 
Master, Th e Explorer and Th e Dreamer.  
We’ve had several of their wines over 
the years and the quality has always 
been there.  Th is Cabernet combines 
grapes from California’s Central Coast, 
Sonoma County, Lake County, Lodi 
and Monterey.  Th ey’ve added a touch 

of Petite Sirah to give it a deep ruby color and a 
hint of violets on the nose.  It is aged in French and 
American oak, a big, bold wine dominated by full 
fl avors of dried black cherries, jammy preserves and 
complex toasty vanilla and spicy oak.  
 We would love to expand our “Favorite” base. 
Please come in to Palmetto Package & Fine Wine 
Shop and try our choices.  We also look forward to 
having our palates expanded by you as you share some 
of your favorites with us. 

Some of our Favorite’s favorites

OPENING SOON 
 • Breakfast Pastries • Gourmet Desserts • Afternoon Tea 

by Chef Kirstie MacVean

Pre-orders accepted for Christmas

We make wedding cakes!

123 Laurens Street NW, Aiken, SC

803-335-1440
info@ladolce-aiken.com

Pre-orders accepted for Christmas

BlendedLoose-LeafTeas
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 Its seeds can travel across an ocean and are 
used in making margarine, salad dressing, soap, 
pharmaceuticals, and plastics. It grows in colors of 
rust, brown, even lavender. America’s paper money is 
made up of 75% of it and 150 yards are used to make 
one baseball. It’s a feed, a fi ber, and a food crop.  It’s 
cotton.
 In the same family as the hibiscus and okra 
plants, cotton is used in the textile industry to make 
everything from towels to tents, shirts to sheets. More 
than half of the domestic crop goes into apparel and 
28% is used in making home furnishings. Oil from 
cottonseed is used in cookies, crackers, and chips; the 
hull and meal from the plant are used as feed for fi sh, 
livestock, and cattle.

Cotton, Caves and Colonials
 Mexican ancients cultivated and spun cotton 
into fabric when living in caves more than 7,000 years 
ago. Aztecs used brown cotton for revenue, and fabric 
fragments dating from 500 B.C. have been discovered 
in the southwestern United States. When Columbus 
discovered the Bahama Islands, he also found the 
cotton plant growing there. In 1556 cotton seeds were 
planted in Florida and settlers in Jamestown grew cot-
ton in their backyard gardens. Soon colonial farmers 
were harvesting cotton crops along the James River 
in Virginia in the early 1600s. Th e popularity of this 
plant spread and fi elds popped up all over the south-
ern and southwestern United States, and as far north 
as Pennsylvania and New Jersey.

Gin and Tunics
 When a young Yale graduate searching for 
a teaching job visited a cotton farm in Savannah, he 
was astounded to learn it took more than 10 hours 
of tedious work to separate one pound of cotton fi ber 
from seed by hand. Eli Whitney designed an engine 
— shortened to “gin”—that could do the labor 
10 times faster. His hand-held invention with curved 
wires and brushes separated 50 pounds of lint and 
cottonseed in one day. It made it possible for larger 
quantities of cotton fi ber to be supplied to the fast 
growing textile industry. Th ree years after Whitney 
patented his cotton gin in 1794, Hogden Holmes of 
Augusta, Georgia, patented a similar device that used 
saws instead of wires.
 Cotton farming expanded and gins were built 
in the South and Southwest, as textile mills sprang up 
in New England. 
 
Levi Strauss’s Canvas Pants
 During the Gold Rush in California, an 
immigrant from Bulgaria had no luck striking it rich 
panning for gold, so he used his talent as a tailor to 
design pants for miners from canvas. Th eir popular-
ity soared and Strauss sold the “wonderful pants of 
Levi’s” as fast as he could sew them.
 After opening a store, Levi Strauss added 
copper rivets to stress areas of the pants to make them 

more durable. He made the switch from canvas to 
a heavy blue fabric from France called genes which 
became “Americanized” and called jeans.

“de Nimes” = Denim
 Th ere is a debate about the origination of 
denim, which is the most popular fabric used for 
jeans today. Some say it is the English corruption of 
the material made in France, serge de Nimes (Nimes 
is a town in France). But that fabric was made of silk 
and wool, so others believe the Brits wanted a snazzy 
French name for their cheaper but durable cotton 
fabric and added de Nimes to make their cloth seem 
chic.
 Cotton continued to change American life by 
speeding up communications; it was used for insula-
tion for the telegraph. In South Carolina a jeweler/
silversmith from Charleston opened and operated a 
large textile mill in Graniteville. Called the “Father 
of Southern Manufacturing,” William Gregg was a 
visionary of textile mill expansion in the South, and 
one of the key businessmen who incorporated cotton 
into American industry.

Our Own Farmer Brown
 Although cotton is grown in 
17 states, Texas is the leader 
in cotton production with 
more than six million bales 
expected to be harvested this 
year. Here in South Carolina, 
Carl Brown is one of approxi-
mately 12 farm families that 
grow cotton in Aiken County. 
Planting about 1,000 acres 
annually, Brown carries on the 

tradition of his father and grandfather. He recalled 
how when he was young, pickers were hired in late 
August. Th e laborers with the quick hands and deter-
mination earned a decent amount of extra money. But 
Brown said that in 1962-’63 “you couldn’t get enough 
labor to help.” Th at’s when the cotton picker machine 
changed the way of cotton harvesting. “One third of 
cotton’s value was paid out to pick the cotton,” stated 
Brown. “Th e machines changed it to 15%.”  It took 
100 people to pick fi ve bales, but a machine could 
pick 100 bales in one day.
 Cotton is harvested as early as July in South 
Texas and late November in the northernmost states. 
Most of South Carolina’s crop is harvested in October 
and early November.
 Brown recalled the “cotton platform” that 
was located where Aiken’s Farmer’s Market operates 
today. Th e farmers took their cotton there to sell, hop-
ing for a good and fair price. Brown was happy to see 
a uniform grading system adopted by the industry for 
a reliable way to grade the cotton. “Now anywhere in 
the world, people know what they’re getting.”  Brown 
added, “70-75% of South Carolina cotton and other 
domestic cotton is shipped overseas to China, Turkey, 
Pakistan, and Viet Nam. Th e merchants want it long, 

strong, and cheap.”
 According to Brown, cotton is an expensive 
crop, costing local farmers $600 acre to grow.  When 
asked what he recalls as major changes in cotton 
farming, he replied, “Th ere were two. Th e boll weevil 
eradication in 1983 was one. Before that the boll wee-
vil devastated the area.” 
 Th e second? “Genetic modifi ers. Th ey speed 
up the breeding process of cotton. Th is means fewer 
insects for all crops—cotton, corn, soy.
 “Cotton farming is a way of life but it’s also 
a business,” Brown advised. “You have to watch the 
money, do the work when it needs done. It doesn’t 
automatically happen.”

Sayings and Song
 Even our language has been infl uenced by 
cotton. To “be in 
high cotton” means 
to be wealthy.  It 
originated from this 
same term meaning 
a valuable, bumper 
cash crop.  Others 
say it means to be 
lucky because the 
tallest cotton was 
healthy and pro-
duced more cotton.
 Th e term “cottonpicker” evolved from the 
1700 version that referred to the diffi  culty in picking 
the crop, to a more derogatory meaning referring to 
the hard, calloused hands that picked cotton, as in 
“keep your cotton-pickin’ hands off  me.”
 When people “cotton to” something or 
someone, it’s a good thing. Th is phrase probably came 
from the fact that cotton lint sticks to things, so if you 
cotton to something or someone, it’s an attraction.
 More than 300,000 people in the United 
States work on cotton farms, gins, oil mills, and 
warehouses. A way of life for some and a big part of 
life for the rest of us, cotton is woven into the fabric of 
American life, infl uencing the way we live, the way we 
speak, even the way we sing:

Oh when those cotton balls get rotten 
You can’t pick you very much cotton 
In them old cotton fi elds back home

                    — Leadbelly (Huddie Ledbetter)

Bolls, Bales, 
and Blankets
The Cash Crop Cotton

by Phyllis Maclay
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PAID ADVERTISEMENT

 Dr. Sherri Little could not seem to 
settle anywhere until she moved to Aiken, 
South Carolina.  “I really enjoy hearing my 
patients telling me about their travels, and 
I would love to travel more.  My home is in 
Aiken, though, and I just love it here.”
 Dr. Little has been in practice in Aiken 
since 2004, and she has been practicing 
audiology since 1985.  The past eight 
years spent in Aiken have been the longest 
consecutive period of time she has resided 
anywhere other than her hometown in 
western Pennsylvania.  Due to her role as a 
military spouse, she has had the opportunity 
to work all over the country and the world.  
Some of these places include Cincinnati, 
Augusta, Washington D.C., St. Louis, Houston, 
Memphis, Nashville, Seoul, Korea, and 
Landstuhl, Germany.  She met her husband in 
Washington D.C. while working at Walter Reed 
Army Medical Center, and he now works as an 
audiologist at Fort Gordon.
 Dr. Little received her undergraduate 
degree at West Virginia University, her 
graduate degree at the University of 
Tennessee, and her doctorate at Arizona 
School of Health and Sciences.  She was 
drawn to the field of audiology because the 
males in her family suffer from hearing loss 
due to noise exposure.  “It drove me crazy 
at holidays because they couldn’t hear one 
another,” she commented, “and I wanted to 
help.  I have fitted them with hearing aids, so 
now over the holidays I have to go home and 
fix their hearing aids.”  Dr. Little went on to 
explain that her father is her most difficult 
patient, and he finally gave in and allowed her 
to fit him for a hearing aid after her children 
(his grandchildren) talked him into it.  Now 

holidays are more fun 
because everyone can 
hear and be involved.
 Shortly after 
moving to Aiken, 
Dr. Little purchased 
Hearing Associates 
of South Carolina, 
formerly the practice 
of Dr. Graham 
Wilde.  She keeps 
the business in the 
family by employing 
her children to 
help in the office.  
Hearing Associates 
of South Carolina 
provides patients 
with diagnostic audiology evaluations for all 
ages, fittings for hearing aids, hearing aid 
repairs, aural rehabilitation which teaches 
new hearing aid users what to expect and 
gets them acclimated to the new devices, 
and on-site testing for hearing conservation 
programs.  Trey Welsh heads up the on-site 
testing division which allows businesses to 
comply with OSHA regulations without leaving 
the office or work site.
 Because hearing loss is so gradual 
that people do not notice it is a problem, 
it takes the average person seven years to 
do something about a hearing loss issue.  
Hearing loss begins on average around the 
age of 57.  Dr. Little serves all ages in the 
Aiken community.  “It is common to have 
children bring their parents in for a hearing 
evaluation to find out their parents have a 
hearing issue instead of something more 
extreme such as Alzheimer’s or another form 

of dementia.  These 
are often confused.”  
Hearing disabilities in 
children can also be 
mistaken for learning 
disabilities.  Not being 
able to hear holds 
children back from 
understanding and truly 
learning.  
 Hearing loss can 
cause mental health 
issues, and it can 
decrease the quality of 
life in those who suffer 
from it.  “Not being 
able to hear cuts you 
off from the world.  I 

always hear people say that they don’t do the 
things that they used to do.”  When patients 
cannot hear, they withdraw and become less 
active.  This can result in a decrease in mental 
and physical health.
 If noise is too loud to have a normal 
conversation, it is hazardous.  Also, any 
electronics with a volume turned up to 70% 
or higher are noise hazards.  Ear plugs are 
always recommended when working in a plant 
with heavy machinery, cutting the grass, 
shooting, attending a loud concert, or at 
events such as NASCAR races or loud sports 
events.  
 Hearing Associates is located at 
39 Varden Drive in Suite A.  For more 
information or to schedule a hearing 
evaluation, please call 803.641.6104.  
Check out Hearing Associates online at 
www.hearingassociatesofsc.com.

Audiologist Calls Aiken Home

Dr. Sherri Little

by rebecca Head
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Available at Booklovers Bookstore on Huntsman 

or visit www.PhyllisMaclay.com 

The child is victim to her mother’s addictions
The father is desperate to rescue her

The judge treats the girl like she is 

A BONE for the DOG
A gripping story by Phyllis Maclay

 When some guys in 
Melbourne, Australia decided to 
raise awareness and money for 
men’s health issues, they didn’t 
create pink bows or red dresses.  
Th ey did what comes naturally:  
they grew facial hair for a month, 
specifi cally moustaches, and 
renamed the month Movember!  
Th eir motto?  “Knowledge is 
Power; Moustache is King.”
 Th at was seven years ago, 
and the organization Movember 
has since spread around the world 
and raised  $120 million in the 
fi ght against prostate and testicu-
lar cancer. 

The Willcox Mo Bros
       Th e historic Willcox hotel in Aiken supports 
the cause and sponsors its own chapter, the Willcox 
Mo Bros. According to Matt Sayer, restaurant man-
ager and enthusiastic Mo Bro, people always notice 
when you start growing a moustache. It opens up a 
dialogue, and “that is the way for men to raise aware-
ness” of prostate cancer and other men’s health issues.  
Matt says that every male server at Th e Willcox par-
ticipates in Movember. 
 “It was fun to watch these normally fresh-
faced guys grow some pretty impressive moustaches; 
we customers enjoyed razzing them as they went from 
pretty mangy to lumberjack quality in a relatively 
short time,”observed Meg Ferguson, Aiken resident 
and Willcox patron.  “It was great to see such a united 
group of men focused on men’s health, “she added.  

United They Grow
 It is this idea of a united group of men that 
fuels the movement, an attempt to have a little fun 

while combating a serious problem.   
According to the Movember web-
site, the statistics for men’s health 
and longevity are worse than those 
for women, and for various reasons 
men are sometimes reluctant to seek 
medical help.  Particularly in the area 
of prostate and testicular cancer—as 
well as depression—more emphasis 
on education and more money for 
research are critical.   
  Matt says that he and his Mo Bros 
want to encourage more men to take 
up the cause this year.  He says it’s 
easy to become a Mo Bro.  Just go to 
the Movember website, join the Will-
cox Mo Bros team, and register with 

Facebook—or you could start a new team. Friends 
and supporters can then keep up with the progress of 
your moustache and donate money or off er critiques 
on the state of your facial hair. 

Moustaches for Money
      Th e rules are fairly simple.  A Mo Bro starts out 
with a clean shave 
on November 1 
(make that Movem-
ber 1)  and then just 
lets the moustache 
grow for a month.  
Beards and goatees 
are not allowed, and 
the participants are 
expected to com-
port themselves like 
“country gentle-
men.” Matt says that 
well-groomed mous-
taches are certainly 

in order, but the type of moustache—from pencil to 
Fu Manchu—is left up to the discretion of the wearer.  
Of course, the competition among the Mo Bros is not 
for the best looking moustache, says Matt, but for the 
most money raised.  
 Movember 30 sees lots of worldwide 
celebrations among Mo Bros, Mo Sistas (the women 
who support them and their eff orts), and their 
friends.   Th e fund-raising results are tallied, and the 
celebrations begin.   At Th e Willcox last year, lots 
of “manly” prizes were auctioned off —items like 
toolboxes and cigars—and some  “manly” drinks—
Manhattans and Scotch on the rocks—were served.  
Th e mustachioed Mo Bros themselves put their facial 
hair up for bid, and the owner of the winning bid 
has the option to call for a shave, or demand that the 
moustache continue to grow. A barber chair was on 
hand, in case the bidder called for a shave.  Th anks to 
their combined eff orts, Th e Willcox Mo Bros raised 
almost $10,000 for men’s health.  Reason enough to 
celebrate!
 By the way, even if you don’t intend to par-
ticipate, you would enjoy checking out the Movember 
website at us.movember.com. It is full of tongue-in-
cheek humor, particularly moustache word play.  Its 
serious message is quite persuasive, however.   Women 
have done it for years, so why shouldn’t men work 
together for a cause which aff ects their sex?   By bond-
ing in a uniquely male way, they can educate them-
selves and their friends about avoiding and treating 
diseases that aff ect their population. 

When It’s November, 
       It’s Movember!

by Sally Bradley

Gifts for every Aiken Body–and budget!

•  My Aiken “Body Bucks” Reloadable Gift Cards
•  Massage, Bath & Body Gift Packages,  $25 and up
•  Therapeutic, Relaxation, Prenatal, Orthopedic 
 & Sports Massage Therapy
•  Bath and Body products by Cali, ElizabethW and more

Located at 109 Laurens, NW, in Downtown Aiken and in the Village Health and Wellness Center at Woodside Village
Call 803-761-1127 or myaikenbody@gmail.com for appointments   www.myaikenbody.com   Walk-ins welcome

Matt Sayer

Movember Facts
• On average a man with a moustache 
 touches it 760 times a day.
• There are between 10,000 and 20,000 hairs 
 on a man’s face.
• A one month old moustache is capable of holding  
 approximately 1 oz of liquid or around 10% of a 
 glass of beer before leaking its contents down 
 the face of the owner.
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 Th e late Carl Crosby will be honored by 
the Aiken Civic Ballet in its 2012-2013 season.  Th e 
social opening of the season is the Nutcracker Tea, 
to be held on Saturday, December 1 at 2 p.m. at the 

Aiken County 
Historical 
Museum.  It is 
hosted by Sissy 
Brodie and 
Helen Kelley, 
with assistance 
from Katherine 
Slayton.  
    An ex-
hibit on the life 
of Carl Crosby 

will be set up in the Museum for all attendees to see 
during the tea.
 “It was the vision of Carl Crosby that made 
the Aiken Civic Ballet what it is today,” said Sissy.  
Her mother was manager of Crosby’s fi rst dance 
school for many years.
 Th e Aiken Civic Ballet was founded in 1970 
by Crosby, who was a dancer and local dance instruc-
tor in the city since 1955.   It is the oldest continuing 
ballet company in South Carolina. 
 Th e Crosby School of Dance trained thou-
sands of youngsters and adults in the art of dance. 
Th e studio is now owned by former student Diane 
Toole Miller, who took over the business from Crosby 
in 2006.  Diane refers to Crosby as “a legend who will 
never be forgotten.”

 Crosby served as artistic director of the ballet 
until last season.  In his youth, he studied extensively 
under renowned teachers in New York, before return-
ing to his native Columbia and moving to Aiken in 
the mid-1950s.
 Th e Museum will be transformed by decora-
tions straight out of the Nutcracker story.  Traditional 
tea, tea sandwiches, and sweets will be served to the 
hundreds of guests expected at the holiday aff air.
 Advance tickets are available for $10 per 
adult and $5 per child at Unique Expressions and 3 
Monkeys.  Tickets will also be sold at the door for the 
same price.
 Performances of Th e Nutcracker ballet are 
scheduled for December 7-9, 2012 at Th e Etherredge 
Center at USCA.

Nutcracker Tea Honors Carl Crosby by Kathy Huff 

141 LAURENS STREET, SW       803.648.7592 – 3monkeysaiken.com

Fall is The Season of Abundance
A Family

A Friends

A Food

A Other Blessings

Carl Crosby
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Catching the Wave
Successful Strategies for Business

by Liz Stewart

Liz Stewart is president of Stewart 
and Associates, Inc., a national 
management and training consulting 
fi rm specializing in helping leaders 
grow successful organizations. 
Her specialties are in the areas of 
strategic planning, human resource 
management systems, management 
and leadership development training, 
and executive coaching. Author of 

“Back To The Basics© In Strategic Planning” and a current 
book entitled, “Leading the Disciplined Organization,” 
Ms Stewart is the current Past Chair for the Board of Directors 
of the Aiken Chamber of Commerce, Past President of the 
Aiken Rotary Club, and is a member of the City of Aiken 
Planning Commission. Visit www.stewartandassociates.com 
and contact Liz at 803-502-0099.

 Th e art of pleasant persistence is the mastery 
of professional selling strategies.  It means providing 
enough attention and eff ort to establish a business 
relationship without crossing the line dividing 
professionalism from the “obnoxious salesperson” 
stereotype. Th is mastery begins internally when 
management reinforces values-based selling as 
persuasive communication. 
  A superior salesperson is truly a consultant – 
he knows and balances the needs of his company with 
those of his customers.  Most sales training programs 
focus on the actual one-on-one exchange; however, 
great salespeople know that what happens before 
and after is often more important.  Th ese are some 
examples of what should happen before the actual 
sales call.

1. Know your product.  Th is means more than just 
how it works; it means knowing what can happen 
when someone buys it, what problem it will solve, 
and why it is worth the price.  Th e most valuable 
relationships are formed when both parties are 
confi dent that the product will meet a need 
satisfactorily.

2. Know your customers.  Developing customer 
and prospect profi les will help identify their 
problems and which product best provides the 
right solution.  Profi les include demographics and 
psychographics – who they are and why they buy.

3. Know your competition.  While we all know 
you never speak badly about your competitors 
to a prospect, you can emphasize your product’s 
benefi ts that contrast with a competitor’s product 
defi cits. Knowing your competitors will also help 
you narrow your marketplace focus to a niche 
they can’t serve as well as you can.

4. Know pricing strategies in the marketplace.  
Making sure you understand pricing will help 
you negotiate better. Remember that people are 
willing to pay for value.  One reason that upscale 
products are successful is that people will pay for 
the buying experience, not just the product.

5. Know how to put together an eff ective 
presentation.  If the presentation is full of bells 
and whistles instead of presenting a clear and 
unambiguous connection between the “what” and 
the “how,” you stand a good chance of losing the 
opportunity to close the deal.

6. Know how to design an “elegant” solution.  
Prospects actually appreciate “elegant” solutions. 
Elegant in that they are well-ordered, simple, 
and concise. Elegant solutions make it easy for 
prospects to connect your product or service to 
the outcomes they are after. Th e easier you make 
it for them to establish that connection, the more 
likely you are to make the sale.

 During the sales call, the most important 
outcome is to develop a trust relationship.  Not only 
will it help you develop a mutually-benefi cial deal, 
it will set the stage for a long-standing relationship. 
Th ese simple steps will create a successful sales call:

1. Listen far more than you speak.  Ask questions 
and listen carefully.  Th is will help you identify 
which product benefi ts and advantages will 
be most valuable to the prospective customer.  
Make sure you understand the decision-making 
process and authority.  He will accept your 
recommendations more readily if he feels you 
have gained an understanding of his business and 
his needs.

2. Discuss your presentation in bullet format.  
Speak in summaries, highlighting the most 
applicable benefi ts fi rst but mentioning that 
others may be of some future advantage.

3. Make sure to get the prospect’s input.  
Ask how he would implement the product and 
confi rm that he sees the value.  If he doesn’t, 
review the benefi ts from diff erent perspectives 
before continuing.

 Many successful professionals understand 
that while getting the contract may seem like the end 
of the sales cycle, the customer’s perspective is that 
it is really the beginning of the relationship.  What 
happens after the sale becomes a vital component of 
the sales cycle.  A satisfi ed customer will be a repeat 
customer and more importantly, a referring customer. 
Here are some tips for eff ectively maintaining the 
relationship.

1. Make absolutely certain that the product 
is implemented correctly.  Whether it is a 
business service or a retail product, making sure 
that everything works correctly after you leave 
is critical to validating the decision to buy.  It 
becomes a cornerstone of trust-building.

2. routinely follow-up.  Obviously, the best 
customers are long-term customers.  Continued 
contact proves that you really care about the 
customer and his success.  Because business is 
always changing, your ongoing communication 
will alert you to any new opportunities to provide 
additional or upgraded service.

3. Ask for referrals.  It never fails to amaze me just 
how many referrals will be off ered if asked for.  
Th is is a golden opportunity most salespeople fail 
to take advantage of.  Actually, even if a prospect 
chooses not to buy at this time, he will have a 
good understanding of what you off er and may 
be willing to give you a referral.

 

 I can best summarize what the art of pleasant 
persistence means by sharing this experience.  One of 
my favorite clients told me that because I was pleas-
antly persistent in trying to get an appointment with 
him for over a year he became convinced I must know 
something about how our products could meet his 
needs that he didn’t.  He decided to give me a chance 
and the rest is history!

The Art of Pleasant Persistence – 
Mastering Professional Selling Strategies
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 Spectators are closely watching Microsoft’s 
introduction of its latest operating system product which 
is vital to ensuring the software giant’s future relevance in 
computing.
 Microsoft has spent the past two years developing 
Windows 8, the next edition of its industry leading 
computer operating system. For the fi rst time, Windows 
8 will run both on desktop computers and laptops, but 
more importantly, Windows 8 will support touch screens 
and tablet devices. Th e company has begun shipping it to 
manufacturers, who are loading it on devices scheduled to 
hit stores in time for the holiday sales season.
 
Microsofts’s Best Hope

 Windows 8 is Microsoft’s best hope for competing with devices running 
Google’s Android operating system— which is run on many smartphones and 
tablets—and Apple’s iOS operating system, which is used on iPhone and iPad 
products. Microsoft has almost no presence in the tablet market, which is expected 
to double in size, with sales of 118.9 million units this year, according to research 
fi rm Gartner Inc. Apple’s iPad is expected to account for a little less than two-
thirds of those sales and Android machines for nearly a third. Microsoft’s quest 
to steal some of that market share will likely be a tough slog however the eff ort is 
critical for its future as the company tries to compensate for fl at personal computer 
sales. In its fi scal second quarter, Microsoft’s revenue from Windows products fell 
6.3% from a year earlier. 
 Microsoft has said it would simplify the Windows product line by off ering 
just three versions—Windows 8 for most people, Windows Pro for professionals 
and businesses, and the preinstalled Windows RT for tablets. Windows 8 has 
received positive reviews since Microsoft released a preliminary version to software 
developers in September of 2011. Reviews have continued to be very positive since 

the public preview version was made available in February 
of this year. Th e features include an updated version of the 
Internet Explorer web browser, web-based storage, and a 
single-password sign-on to allow users to access their email, 
address books and documents across a range of Windows-
powered computers, tablets, and mobile phones.

 Apps, Apps, and More Apps

     Like Apple and Google, Microsoft is also courting the 
mass of developers that create apps, the tiny downloadable 
programs that run on tablets and smartphones – in some 
cases even paying some developers to write popular apps. To 
entice developers, Microsoft is off ering them a bigger cut of 
sales than they get from Apple or Google. Developers who 

sell apps through the Windows Store get to keep 80% of the proceeds after an app 
hits $25,000 in sales. A large variety of available apps is one of the key checkboxes 
in a customers’ decision to buy a particular tablet or smart phone.
 Needless to say, we should be in for quite a show in the coming weeks 
as Windows 8 takes the stage. It will have built-in legitimacy because it has the 
Windows name, but Windows 8 could steal the show if it captures the hearts and 
minds of the technology-buying public.

Windows 8 Hopes 
to Steal the Show

BY KEVIN WADE

Frank Davis In The Morning
Tony B In The Afternoon

...and Carolina Beach Music 
All Weekend Long!

NO MATTER    
  WHO YOUR 
DESIGNER IS, 
WE OFFER ALL   
    DECORATING 
   BASICS:

•  Bolt Fabrics
•  Bed Linens
•  Furniture & Lamps
•  Unique Art and   
 Fabulous Pillows
•  and MORE!

Kevin Wade is the CEO and “techspert” for Intellisystems, 
a communications technology company that provides computer 
and telephone technology trend advice to clients and also 
works with them to prevent network failure, data loss, or backup 
disasters.  Intellisystems is located in the Alley in Aiken, in 
Columbia near the Zoo, and in downtown Augusta.
For more info, visit intellisytems.com, or call 803-644-4331.
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are women’s 
financial needs 
different 
than men’s?

They may be!
Women live longer, so their money has to last longer. Women 
generally have fewer years in the workforce, taking time to be with 
their children. Women are less likely to receive pension income in 
retirement and may also receive lower Social Security payments 
when they retire, due to fewer years in the workforce.

The good news… women know how to invest and grow 
their money because women tend to ask questions and stay 
the course. Even if you don’t currently manage your family’s 
finances, make sure you know as much about them as if you 
were managing the money yourself, because you may have to 
someday. We can help you understand your investment and 
insurance needs. We at AXA Advisors are a client-focused 
financial services leader providing wealth protection strategies, 
wealth management and financial and estate planning strategies 
to individuals in your area.

www.axa-equitable.com
Securities offered through AXA Advisors, LLC (NY, NY 212-314-4600), member FINRA, SIPC. Investment advisory products 
offered through AXA Advisors, LLC, an investment advisor registered with the SEC. Annuity and insurance products offered 
through AXA Network, LLC and its insurance agency subsidiaries. AXA Network, LLC does business in California as AXA 
Network Insurance Agency of California, LLC and, in Utah, as AXA Network Insurance Agency of Utah, LLC. AXA Advisors and 
its affiliates do not provide tax or legal advice. GE-55786a (5/10)

803.649.9663  • 137 laurens street sw, downtown aiken
monday-friday 10am-5:30pm, saturday 10am-5pm closed sunday

a contemporary 
jewelry gallery,    
southern art and 
jumble of 
art • full gifts

Let’s have an 
Arm Party!

New 
Fall 

Arrivals

My Flat in London
COLLECTION

Summerville 
Rags, Inc.

706.738.4888
On The Hill 

1502 Monte Sano Ave. in Augusta 
Hours:  M – F  10 - 5:30  

Sat.  11 - 4 RENFREW

Lee Cavanaugh
Wardrobe Consultant

803.649.1583
leecavanaugh@ymail.com
5 Burgundy Road SW, Aiken SC 29801

www.doncaster.com

Cynthia F. Catts, RD
Nutrition Therapist

Call today for more information or to schedule an appointment!
803-642-9360 • cattfood@bellsouth.net

5160 Woodside Executive Court in Aiken, SC

• Weight  Reduction
• Menopause Issues
• Cholesterol & Blood Pressure Lowering
• Eating Disorders
• One-on-One Counseling

Cynthia F. Catts, RDCynthia F. Catts, RD

MARK TAYLOR
Individual Health

Medicare Supplements
Life Insurance

Long Term Care
Medicare Advantage A N D  A S S O C I AT E S ,  L L C

Ruby Masters

Ask me about aging into Medicare

803-349-7468
TLC Medical Centre, Inc.

190 Crepe Myrtle Dr., Aiken, SC 29803
(803) 648-7800

“We want your old MEDICAL 

EQUIPMENT.  FREE Pick Up. 

Just call Richard at 645-9917...

Will repair, fix, and donate... 
803-257-1126



28               BELLA MAGAZINE   NovEMBEr   2012  

by Zoom Heaton 

Good Sense Medicine

Zoom Heaton is the owner of TLC 
Medical Centre Inc., an 
Independent Community Pharmacy 
and Medical Equipment facility 
located at 190 Crepe Myrtle Drive 
off Silver Bluff Road. A pharmacist, 
she is a graduate of the University 
of South Carolina.  She is a 
Certifi ed Diabetes Educator and 
is certifi ed in Immunization; she 
is also the chief compounding 
pharmacist at Custom Prescription 

Compounders, LLC, inside TLC Medical Centre, Inc., 
specializing in Bio-Identical Hormone Replacement Therapy 
and Women’s Health.  Saliva testing is available at TLC/CPC. 
Call 803.648.7800 or visit nooneshoerx.com for more 
information.
  

Q: Why are drug costs so high and 
 why is Medicare going broke? 
A: Pharmacy benefi t managers.

 Ironically enough, it is simple to say that 
things just cost more; true, but that is not a complete 
answer.  
 Let’s propose this question:  Who and what 
is a PBM (pharmacy benefi t manager)?  Answer: 
Th e PBM is the “toll bridge” between you and your 
insurance, between you and health care, between you 
and what your doctor prescribes.  Have you ever had a 
drug change on your formulary and wondered why? 
Th e PBM manages drug programs for insurance 
companies. We all need managers, right?  Not in this 
case, because they are able to negotiate prices with 
drug companies and bill Medicare.  Sounds simple 
and sounds plausible?  Th ink about these two similar 
scenarios: 

Th e $3 Haircut
 If you go to the barber and pay $3 for a 
haircut you feel like you got a deal.  What you don’t 
know is the barber did not set the price for the hair 
cut. What you didn’t know is the real cost to the 
system for a haircut is $12 of which you only pay  $3. 
So, you pay $3 to the barber (co-pay) and he sends an 
invoice to get paid an additional $3 for his service.  
Sounds great because you only realize a liability 
of  $3. However, where your pharmacy needs are 
concerned, your elected offi  cials have allowed the 

PBMs to bill Medicare an additional $6.  Why is 
Medicare going broke and we are more interested in 
a deal rather than accountability?    Th e PBM bills 
Medicare and the consumer is not informed about 
this part of this process.  

Th e “Free” Mindset
 I had a neighbor once who entertained the 
neighborhood ... Steak Fridays, Football Sundays, 
Start-the-Week Mondays, Tuesday, Wednesday, etc.  
Holidays were even better.   More fun and more 
free entertainment and essential sustenance.  Lo and 
behold, I started to realize a savings in household 
costs.  Great when things are free and really good. 
  However, things changed in the neighbor-
hood. Our neighbor vanished, nowhere to be found.    
Sorry to admit it, but I started to worry more about 
the loss of free stuff  than my neighbor.   What was 
the neighborhood going to do?  We conditioned 
ourselves to rely on “free” and had wrongly budgeted 
ourselves into a quandary.   

“Deals” Are Costing Us
 Let’s talk about the defi nition of a “deal.”  
We are conditioned in America to buy cheap goods 
and pay as little as possible.  We don’t look back when 
a ship from China pulls into our ports and unloads 
products we are convinced we “need.”
 We really don’t care if American jobs are 
lost, we want cheap.  Well, we have achieved our goal 
in life, we have cheapened ourselves into a mindset 
whereby we really don’t want to know how much it 

costs we only want to know how much it costs.  
We have given up our health care and soon we will 
have nothing else.

Mail order Drugs
 One last thing, mail order drugs. At TLC, we 
take back drugs to destroy as a part of our community 
eff ort to keep drugs out of the water supply.  Th us, we 
see the waste that comes with mail order.  Last year 
we had a family bring in drugs to be destroyed and 
this is what we discovered:  Th e drugs purchased at 
the local pharmacy were a 30-day supply and properly 
used.  Th e mail order drugs were a 90-day supply and, 
when disposed of, represented $2,357 in waste.  Th ese 
drugs were destroyed, all prior to the expiration date.  
Multiply this times thousands per day and wonder 
why Medicare is going broke.
 Additionally, how many companies brag 
about being a good community steward? Th ey allow 
their most valuable asset—the employees—to be 
bullied into mail order, and take the opportunity 
away from the local business.
 So it’s easy to see why we’re losing the battle 
for better health. We are too eager to pinch pennies 
now and waste future dollars. We are driving local 
health care professionals out of business as we 
strategize on how we will save or invest our HSA 
monies.
 Ironically enough, it is simple to say things 
just cost more; true, but that is not a complete answer, 
is it?

Are your savings today 
worth the loss of your future?

Professional Import and Domestic Auto Service
Computerized Engine Analysis

643-9266
460 Silver Bluff Road

Aiken, SC
Steve Young, Owner

Auto Tech, Inc.

You shouldn’t have to do EVERYTHING!
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410 University Parkway 
Suite 1550 • Aiken, SC
(803) 649-7535

Aiken Obstetrics &
Gynecology Associates

James F. Boehner, MD
Robert D. Boone, MD
Oletha R. Minto, MD

Andreina Angle, RNC, WHNP
Janet Powell, MSN, WHNP

Experience the wonder of 3D ultrasound!

410 University Parkway 
Suite 1550 • Aiken, SC
(803) 649-7535

Aiken Obstetrics &
Gynecology Associates

James F. Boehner, MD
Robert D. Boone, MD
Oletha R. Minto, MD

Andreina Angle, RNC, WHNP
Janet Powell, MSN, WHNP

Experience the wonder of 3D ultrasound!

410 University Parkway Suite 1550 • Aiken, SC  (803) 649-7535

James F. Boehner, MD
Robert D. Boone, MD
Oletha R. Minto, MD

Jessica L. Keller, DO
Andreina Angle, RNC, WHNP
Janet Powell, MSN, WHNP

410 University Parkway 
Suite 1550 • Aiken, SC
(803) 649-7535

Aiken Obstetrics &
Gynecology Associates

James F. Boehner, MD
Robert D. Boone, MD
Oletha R. Minto, MD

Andreina Angle, RNC, WHNP
Janet Powell, MSN, WHNP

Experience the wonder of 3D ultrasound!

Experience 
the wonder
of
Ultrasound!

the wonder

Ultrasound!

Happy Thanksgiving
from BELLA

Celebrate The Holidays 
Properly

Traditional English Afternoon Tea
Wednesday, December 5 – 3 to 5 o’clock

The Aiken County Historical Museum
433 Newberry Street SW, Aiken, SC

$45.00* per person

Tea pastries and sweets from Chef Kirstie MacVean of LaDolcé
Featuring Teamaster Lady Kelley MacVean

and a display of hats from all eras by Sissy Brodie

Reservations required by December 3.  Send checks for $45 payable to 
BELLA MAGAZINE

124 Trafalgar Street SW, Aiken, SC 29801

at the

*Proceeds benefit the Child Advocacy Center.
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100 Colleton Avenue SW |  Aiken, SC  www.thewillcox.com(803) 648-1898

A Taste of Wine and Art
Bene� ting the Aiken Center for the Arts

October 18, 2012

BELLA columnist Missie Boisvert, who 
coordinated the sale of her store’s wine 

at the Arts Center as a fundraiser

Th e Bowtie Brigade:  Gene Roach, Cody Anderson, 
Richard Enk

Mary and Jeff  Kennedy

Toni and Mike Jerome

Jennifer and Nolan Curtis

Fred and Ann Baker
Dave and Shelley Hollan, Mark Frerick and Jean Strong

BELLA writer 
Tony Baughman

Sherrie and Jay Watts

Tracy and Jerry Simms

Bill Gill and Bud Gerbasi
Latte art at the 

One Tree Coff ee station

Taylor and Leslie Garnett
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� e Aiken Fall Steeplechase
Bene� ting � e Hitchcock Woods Foundation

and the Aiken Rescue Squad
Ford Conger Field
October 27, 2012

Edie St. Clair and Linda Keener

Jan and Jim Redfearn

Tim and Mary Bendle

Charmaine Wilson
 and T.J. Voss

Art Storer with Jim Burke, Sertoma Club 
volunteer

Simon Parr plays horseshoes

Ann Reinhard, Vicki Bukovitz, and Alice Creamer 
at the ACTS tent

Linda Boland stands by Jennifer 
Miller of FOTAS, and Baloo, the 
6-year-old Australian Shepherd 
mix dog Linda adopted at the 

Steeplechase

Curtis and Susan Marshall
Scott Pym, Lisa Mitchell and Blair Hodges

Pam Evans Kolb with a string of hats available for 
her Steeplechase guests to wear

Anne Healey Perry and 
Spence Perry

David McTier and Donna Cunniff  at the 
Equine Rescue of Aiken booth

Shu, Ryu, and Yuya Fujiwara
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